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FINALI.C.C. 
BUS HEARING 
UNDER WAY 


11. No. 1418. 


Government Ends Long 
Series at Washing- 


ton, D. C. 


ASHINGTON, 
—The last of the na- 
tion-wide series of hearings 
in connection with the Inter- 
state Commerce Commis- 
sion’s far-reaching investiga- 
tion of motor bus transporta- 
tion got under way here today 
and is expected to continue 
until Friday or Saturday. 
The sessions are being held in 
ballroom of the Hotel Willard 
account of the large attendance 
Chairman Ezra Brainerd, Jr., 
Attorney Examiner Leo J. Flynn 
the I. C. C. are in charge of 
hearing. 

Executives the ereat Eastern 
and Southeastern railroads and of 
the Eastern bus lines expect to pre- 
sent a voluminous mass of testimony 
covering the co-ordination of bus 
transportation, the principal obje 
tive of the investigation. The ques- 
tion of motor trucks carrying freight 
in integstate operation will be 
given an airing, 

[The automotive industry's 
tion regarding Federal regulation a 
motor buses in interstate traffic w 
be presented by »*vke Johnson, 
Washington repres the 
National Automobile ol 
Commerce 

The National Association of Motor 
Bus Operators also will present ar- 
guments Representatives of the 
Baltimore & Ohio, Pennsylvania, 
Southern, Atlantic Coast Line and 
other railroads have been invited to 
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national trade organizations 


Heads Auburn 
New York Salon. 


A. R. GRIBBEN 


AUBURN TO HAVE 
PERMANENT SALON 


IN NEW YORK CITY: 


Display of Products to 


Open Monday 
March 9 


N YORK, March 4.— 
The Auburn Automo- 
bile Company has announced 
that it will establish a perma- 
nent salon at its local head- 
quarters, 1871-75 Broadway. 
This salon will comprise 
complete showing of Auburn 
cars, together with the prod- 
ucts of the company’s subsid- 


kW 


a} 


iaries and of certain subsidi-! 


aries of the Cord Corporation. 


(Continued on Page 2) 


Late News Flashes 


Kenosha, Wis., March 4.—Shipments of new Nash cars 


in February exceeded those of January by 64 pe 


r cent., ac- 


cording to C. H. Bliss. sales manager of Nash Motors Com- 


pany. Factory 


orders for 


Mr. 


orders received for 
for March shipment reveal an increase of 53 pe 
February shipments on hand February 
Bliss in pointing out the definite upward trend of Nash 


Nash 
r cent. over 
1, said 


business experienced since the middle of January. 


7 


New York, March 4.—J.S. Marvin of the N. A. C. 
railways will publish new tariffs on auto- 


nounces that the 


* 
C. an- 


mobile shipments, effective on legal notice in April, at rates 


considerably lower 

a 

Bridgeport, 
manufacturer 

motive industry. 


here March 18. Election of officers 


+ 


than those now in effect. 


* 


Conn., March 4.—The Bullard Company, 
of machine tools widely 
will hold its annual meeting at the plant 
will feature the session. | 


used in the auto- 


* 


Rochester, N. Y., March 4.—S. P. Gartland of the Delco 
Appliance Corporation, General Motors subsidiary, has been 
appointed chairman of the committee on arrangements for 
the nineteenth annual convention of the American Electro- 


Platers’ 


Society, to be held at the Hotel Seneca, Rochester, 


| from 


| by 


‘ars on March 1) 





NEW YORK, THURSD 


DEALERS MUST 
FIGHT TO HOLD 
SERVICE TRADE 


Lubeck Tells How 
This Business May 
Be Held 


2 Mich., March 4. 
—Col. E. M. Lubeck, for- 
;merly Western sales manager 
of the Oakland Motor Car 
jC ompany and now managing 
| director of the Dealers’ Serv- 
lice ene of Pontiac and 
Chicago, told the Pontiac Re- 
tail Automobile Dealers Asso- 
= here today at its regu- 
lar monthly meeting what 
— must be taken to pre- 

ent car owner service from 
falling into the hands of the 
one-stop and super-service 
stations. 

He cited 
country 
idly 
failing to 


Col. 


instances’ throughout 


where the dealers are 


their 


the 
oitices 
observe the 
and rapid advance in 
by the new super-stations 
and operated by the tire and 
gasoline distributing com- 


sitting appar- 


ently 
1L1es 
work 
owned 
il and 


in 
‘ctiv- 


service 
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CHRYSLER DEALERS 
TO CONDUCT LARGE 


DETROIT DRIVE-AWAY 


hundred 
dealers 
of the 


March 4.—Four 
distributors and 
Chicago division 
Sales Corporation 
Rupprecht, divisional sales 
are here 
important 
Fau 


Detroit, 
and fifty 
the 
Chrysler 
B. A 
manager, 
such other 
as La Crosse and 


trade centers 
Claire, 
Waterloo, Sioux City and Daven- 
port, Ia., Sioux Falls 


Ss. D.; St. Louis, Kansas City, 


(Continued on Page 12) 
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Appointed 
Auburn Sales Head 


193 


Tainsh 


JOHN TAINSH 


Ind., March 4.—Appoint- 
ment of John Tainsh to the position 
of sales manager of the Auburn 
Automobile Company was announced 
today by N. E. McDarby, vice-presi- 
dent in charge of sales. He will 
assume his duties immediately 

Mi Auburn 
Marmon with 
company 
sistant director of sales. 
lyv'known among automobile 
and in the trade generally, 
; “" long experience in tl 
s executive 


Auburn, 


Tainsh comes to from 
afte years that 
sales manager and as- 
He is wide- 
dealers 
having 
industry 


SIX 


as 


ic 


sale 


OlL MEN URGE 
F.T. C. TO RESCIND 
ORDER ON CODE 


A. P. I. Directors Hold 
Marketing Practices 
Are Legal 


HICAGO, March 4.—At a 
special emergency meet- 

ing held here in the Stevens 
Hotel directors of the Amer- 
ican Petroleum Institute 
| voted Tuesday to petition the 
Federal Trade Commission 


Wis.. | 
Des Moines, Dubuque, Cedar Rapids, ! 


(Continued on Page 2) 
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| are 
| they do not have to go to the Inter- 


5 Cents. $12 Per Year. 


LOWER FREIGHT 
" RATES PROMISE 
CAR PRICE CUTS 


Action of Southwestern 
Roads of Lower Rates 


Applauded 


2 TROIT, March 4.—Fur- 
ther reduction in the de- 
livered prices of automobiles 
will be possible if the applica- 
tion of the Southwestern rail- 
roads for permission to cut 
the present charges for trans- 
porting automobiles from the 
factory to the dealer is favor- 
ably acted upon by the Inter- 
state Commerce Commission, 
in the opinion of traffie ex- 
perts here. 
The 
the 


seeking 


action 
in 


of the 
railroads 


innouncement 
of Southwestern 
rates for car- 
appeared 

News a few 
ed with much 
utomobile circies 


a reauction in 
rying automobiles, which 
in Automotive Daily 
days ago, was receiv 
gratification 
in this city 

For some time the National Au- 
omobile Chamber of Commerce has 
been working with the railroads 
which are secking ways and means 
to regain the profitable freight busi- 
ne which they have been losing 
to the motor trucks and the truck- 
ways 

The N. A. C. C 
in conferences held 
railroad executives have found the 
rail chiefs greatly concerned over 
the competition they are getting and 
it is believed that the N. A. C. C.’s 
assertion that the way to meet it is 
by reducing rail rates has been ac- 
‘epted by its conferees. 

Evidence of this is found in the 
application of the Southwestern 
roads. Those in the central district 
planning the same thing, only 


In 1 


SS 


tratfic managers 
in Detroit with 


Commission for 
able to exercise 
power. It is ex- 
in April these 
announce sub- 


state Commerce 
permission, being 
their initiative rate 
pected that early 
central roads will 
Stantial reductions. 

When these’ reductions come, 
which should be inside the next six 
weeks, the effect on retail automo- 
bile prices will be noticeable, All 
2) 


(Continued on Page 


Willys-Overland Orders 
Heaviest Since Last May 


OLEDO, O., March 4.—Willys- 
Overland entered March with a 
larger volume of orders than on any 


previous first of the month since 
May of last year,’ L. A. Miller, 
| president, announced here today. 
“This fact, coupled with February 
| sales having exceeded those of Jan- 
| uary by more than 45 per cent. 
with increase in deliveries over Feb- 
ruary of last year in a number 
important centers, indicates an up- 
ward turn in the business tide. It 
lis reasonable to expect that our 
|March sales will exceed substanti- 
| ally those of February. 


“It is encouraging to note,” Mr. 


and | 


of 


Miller said, “that we have orders 
on hand for immediate delivery in 
a number of territories which ex- 
ceed their entire March allotment. 
There is an indication of an early 
spring, which will accelerate sales 
jand result in a relatively greater 
improvement in the industry as a 
whole. 

“It is important 
should see to it that they have an 
adequate stock of cars in order to 
be able to make quick deliveries 
However, we are urging all dealers 
| to avoid unprofitable trades, for no 
manufacturer should desire new car 


that dealers 


(Continued on Page 2) 
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Col. Lubeck Tells Dea 


lers 


To Fight to Hold Service 


(Continued from Page 1) 


panies and others with their one- 
stop stations. 

He called attention to the large 
numbers of these stations being 
erected at convenient locations 
which are not only rapidly getting 
the public favor because of the 
quick service they are able to 
render but adding every possible 
facility in the way of mechanical 
equipment and adding up-to-the- 
minute high pressure selling pro- 
cedures in their quest for the Amer- 
ican motorists’ service dollar. 

“With a service bill estimated at 
eight billions of dollars for the 
American public in 1931, the road- 
side or street corner service station 
is out after this huge sum of money 
by not only offering gasoline and oil 
with a minimum loss of time to the 
motoring public but by providing 
facilities for quickly catering to the 
service needs of the owner,” he 
said. 

These concerns, whether it is the 
chain stations operated by the oil or 
the tire companies or even the in- 
dependent operator, are live-wire 
outfits far-sighted and quick on 
service. They grease your car while 
you wait. align your wheels, test anda 
adjust your brakes, wash and 
vacuum clean your car, renew and 
polish the finish on your car and 
even gO so far as to adjust your car- 
buretor on scientifically designed 
machines which give you an adjust- 
ment not even approached by fac- 
tory-trained mechanics. 

“Every need of the motorist,” con- 
tinued Col. Lubeck, “is handled with 
dispatch and no time lost and yet 
the average dealer, even though his 
car sales are increasing slowly but 
surely, as noted from the daily re- 
ports in the Automotive Daily News, 
is continuing to put cars into the 
hands of these enterprising and live- 
wire station operators and will con- 
tinue to do so until the dealer wakes 


AUBURN TO OPEN 
SALON IN NEW YORK 


(Continued from Page 1) 


The official opening of the salon 
will be held Monday, March 9. A. 
R. Gribben, vice-president and gen- 
eral manager of the Auburn Sales 
Company, will be in charge. This 
latter organization is the Cord and 
Auburn distributor for New York 
the metropolitan district and north- 
ern New Jersey. The salon will be 
open to the public from 9 a. m. to 
10 p. m 

The Auburn Sales Company, Inc., 
recently took over the entire build- 
ing at 1871-1875 Broadway, and will 
occupy the four floors and basement 
with its displays. 

The main floor has been divided 
into two rooms, one a showroom for 
Cord cars. and the other a show- 
room for used cars. 

The salon is permanently located 
on the second floor. The main room 
of this floor is 50x75 feet and is a 
careful reproduction of Spanish 
architecture of the eighteenth cen- 
tury. Walls are in variegated stipple, 
relieved by carvings. Doors are 
arched. of Moorish design, and hung 
on heavy wrought-iron hinges. In 
this room six Cord front drive cars 
are displayed. 

The other room is in the form of 
a patio. This has been designed in a 
balcony effect, looking out on the 
Tagus River Valley. Models of the 


Classified — 
Advertising 


Classified Rates 5c Per Word 


WAREHOUSE PROPOSITION WANTED 
BY ALBANY, N. Y. Concern, to house and 
make shipments for responsible manu- 
facturer, seasonable or yearly account 
acceptable. Concern very well known, has 
large buildings, conveniently located, large 
organization. Territory served Central ari 
Northeastern New York, Western Mass 
nd Vermont. Now associated with na- 
onally known manufacturers. 
BOX 276, 
AUTOMOTIVE DAILY NEWS, 
2716 GRAYBAR BLDG., N. Y. CITY 


_in the right way.” 


fup and realizes that the most prof-| 


the serv- 
True, 


itable end of his business 
ice end—is out of his hands. 
the service station does not have 
used cars to contend with from a 
sales standpoint, but it does cer- 
tainly its getting his share of the 
service business which the dealer 
should have. s 


“The unfortunate part of the situ- | 


ation is that the average dealer 
fails to realize that he has an op- 
portunity to hold his customers in 
line. He can do so by adopting the 
same tactics of the super-service 
station, and the quicked he takes 
steps to hold the owner in line the 
better off he will be. If he will 
wark only one-half as hard to hold 
the owner as he did trying to get 
the owner to buy his car he can 
save his service business and no one 
has a better right on his own owners 
than he has. The banks of the 
country are on record as being will- 
ing to assist the dealer in car sales 


and purchases of cars from the fac- | 
This will assist in the pro- |} 
4,000,000 cars | 


tory. 
posed production of 
for 1931, but what is needed is some 
routine for saving the aftersale 
profits—the service end of the busi- 
ness. That is the dealers’ own prob- 
lem, yet it is an easy one if handled 

Col. Lubeck also called attention 
to the tire and battery business 
Slipping away from the dealer by 
his failure to adopt selling methods 
which would keep that end of the 
business within the dealers’ control 
and named several cases where 
dealers had actually increased their 
business along those lines. 

Col. Lubeck has been booked for 
talks on the subject by dealers as- 
sociations in Michigan, Indiana. 
Ohio and Illinois in the near future 
and is advocating that dealers drop 
the name “service” department and 
install maintenance departments in- 
Stead. 


new Auburn cars, a Stinson junior 
cabin airplane, Lycoming marine. 
aircraft and automobile engines, 
Columbia axles, Spencer heaters and 
other products of Auburn, and its 
Subsidiaries make up this display. 
Flood lamps give the lighting. 
Edward A. Stinson, president of 
the Stinson Aircraft Corporation 
and one of the most famous fliers in 
the world, will be present at the 
opening of the salon on Monday 


'N. Y. AUTO MERCHANTS 
ANNUAL DINNER MARCH 19 


New York, March 4.—The seventh 
annual banquet of the 
Merchants’ Association of New York, 
Inc., isto be held on Thursday, 
March 19, at 6.30 p. m., at the Ritz 
Carlton Hotel. The affairs commit- 
tee, consisting of Robert B. Cole, 
chairman; C. H. Jennings. 
chairman; F. L. Yarrington and C. 
H. Larson are arranging a most in- 
teresting program, which will be 
enjoyed by all attending this func- 
tion. A large attendance is an- 
ticipated. 


CREDIT MEN WILL HEAR 
HEAD OF R. G. DUN & CO. 


New York, March 4.—On Thurs- 
day, March 26, at its regular month- 
ly meeting in the Hotel Martinique, 
the New York Chapter of the Na- 
tional Institute of Credit will be 
addressed by A. D. Whiteside, pres- 
ident of R. G. Dun & Co., and the 
National Credit Office. 

Mr. Whiteside is scheduled to ad- 
dress the chapter on “What the 
Credit Man Should Have Learned 
Through His Experiences During the 
Past Two Years.” 


ANDERSON GETS ORDER 
AGAINST WELWORTH CORP. 


New York, March 4.—The United 
States District Court has issued a 
preliminary injunction against the 
| Welworth Automotive Corporation 
in favor of the Anderson Company, 
| which sought the order on charges 
{that Welworth was infringing An- 
derson patents on windshield wiper 
blades and indulging in unfair trade 
practices. 
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Automobile | 


vice- | 


‘LOWER FREIGHT 
RATES PROMISE 
CAR PRICE CUTS 


(Continued from Page 1) 


through these conferences’ the 
N. A. C. C. has worked with 
idea that a reduction in rail freight 
should be immediately reflected in 
freight mark-ups by its members 


MARCH 5, 1931 


| 


the 


which should result in the lowering | 


of delivered prices to purchasers. 
In this it is said the N. A. C. C. 
has the backing of its members 


who, it is understood, will, after the | 


new rates are announced, 
their dealers they they should pass 
this saving along to the purchasers 
of cars. Dealers will be asked to 
take advantage of this opportunity 
and advertise in their local papers 
of lowering of delivered prices, 
made possible by reduction in rail 
rates, 


OIL MEN ASSERT 
CODE IS LEGAL 


(Continued from Page 1) 


to rescind its recent order 
setting aside the petroleum 
code of marketing practices. 
The board adopted the general 


‘committee report of the division of 


marketing and agreed that, based 


notify | 


on expert legal advice, the code is} 


lawful in all substantial respects. 
Involving no violation of the anti- 
trust laws. Pending final action 
the directors asked continued ad- 
herence to the code on the part of 
16,000 companies and _ individuals 
who have signed it. President E. B. 
Breeser was authorized to appoint 
a committee which will discuss with 
the Federal Trade Commission rea- 
sons why the code should be retained 
upon such terms as both bodies 
approve. 


CHRYSLER UNITS 
REPORTED STRONG 


Detroit, March 4.—While Chrysler 
Corporation has not released official 
figures on its February business, it 
is understood that all divisions of 
the corporation had a Satisfactory 
month in view of current conditions. 

It is learned that Dodge Brothers 
goes into March with the largest 
bank of orders since May, 1930, and 
that sales of Dodge passenger cars 
have been progressively larger each 
month since December, with more 
than 7,500 units sold in February. 

Chrysler division is said to have 
scheduled 10,000 units for March 
against sales of about 5,000 cars in 
February. 

There is some prospect, if March 
business holds up to its early prom- 
| ises, that Chrysler will make a fait 
|showing toward its first quarter divi- 
dend. 


WILLYS-OVERLAND 
HAS HEAVY ORDERS 


(Continued from Page 1) 


business that is obtained through 
dealer losses on used cars. 

“There are a number of territori- 
ties where the sales in February of 
this year exceeded those of Febru- 
ary last year, including New York, 
Detroit, Toledo, Little Rock, Buf- 
falo, Cleveland, Cincinnati, Evans- 
ville, Louisville, Indianapolis, Kan- 
sas City, St. Louis, St. Joseph, De- 
catur and Sioux City. By April or 


| facturer, 
| months. 


Chrysler in Canada 


x ok 


Used Buggy Days 


* * 


Chris Sinsabaugh—Detroit Editor 


NE of the first effects of the new Canadian automobile 
tariff, designed to increase Dominion industry, is the 
announcement just made that Chrysler will build the Chrys- 
ier Imperial and the Dodge trucks in its Windsor plant, two 
lines which heretofore have been exported from this side of 
the river. Whether or not any of the other American com- 
panies without Canadian plants will make connections that 
will enable them to manufacture cars in the Dominion and 
thus escape the tariff is a question that remains unanswered 


at the present time. 


* * * 


7 they say, is like little Jack Horner after he 

stuck in his thumb and pulled out a plum, so far as the 
new tariff is concerned. There is some argument going on 
as to whether labor is hurt or benefited by the boost, which is 
answered by R. S. McLaughlin, president of General Motors 
of Canada, who declares that “on the average, every person 
buying an imported automobile has been depriving some 
Canadian workman of $455 in labor.” 

McLaughlin, backing up his statement, cited evidence 
given before the tariff advisory board last year, which, he 
says, indicated that on an average the disbursement for labor 
for each car, transferred from foreign to Canadian manu- 
would support. one family from three to four 
He says the reason General Motors and other firms 
build cars in Canada is that they believe in disbursing their 
expenditures in the territory where people aré supporting 
such enterprises by buying the cars, 

Of those on this side who export instead of manufacture 
in Canadian plants, he says: ‘““The American makers who sell 
cars in Canada should be willing to do the same, instead of 
merely dumping their excess production in this coyntry, to 
the benefit of workers in the United States.” 


” 2 * 

OY PELLETIER, who left the industry high and dry by 
R retiring several years ago, after scoring brilliant sue- 
cesses as advertising director of Ford, E-M-F, Reo, Ricken- 
backer and others, unearthed at least a dozen old buggies 
and surreys in the barn of an ancient farmer who died 
recently, which led him to soliloquize on the difference 
between the buggy and the automobile industries. 

“There in that barn out near my place at Orchard Lake 
stood those old buggies, and it made me think of how soft the 
buggy dealers used to have it in comparison with automobile 
retailers,” said this veteran. “No farmer ever thought of 
trading in a buggy or wagon when he bought a new one. 
The old vehicle was stored away for second best, or perhaps 


‘traded to a neighbor for a horse, probably as decrepit as the 


!on a cash basis. 


That industry never had a used-buggy problem.” 
~ * - 


buggy. 


HICH reminds us that at one time neither did the auto- 
mobile industry, which, in its early days, did business 
That was before installment buying, too, 


| although I recall the story they tell in Chicago of Jim Levy, 


at that time selling the two-cylinder Autocar runabout. 
A prospect asked him if he were selling cars on install- 
ments and the quick-witted dealer replied he was. 
“What are your terms?” the customer asked. 
“One dollar down and $1 a week,” replied Levy. 
“When do I get delivery?’ anxiously demanded the 


| prospect. 


May we expect practically all terri- | 


impressive im- 
corresponding 


torief to show an 
provement over the 
period of last year.” 


R. M. HOLLINGSHEAD ISSUES 
PROPECTUS ON POLISH 
Camden, N. J., March 4.—The R. 
M. Hollingshead Company has re- 


cently issued a prospectus describ- | 
' 


Whiz Polish for Duco and 
lacquer and the 1931 spring cam- 
paign for advertising and mer- 
| chandising this product. In this 
| prospectus it is brought out that 
this product is a double. action 


polish and cleaner. 


ing 


“When you make the last payment,” quoth Levy. 
* . . 
NE of the bills introduced into the Michigan Legisla- 
ture seeks to prevent the use of denatured alcohol] as 
an anti-freeze mixture, it being claimed that the fumes of the 
evaporating alcohol, driven back into the car, would poison 
the occupants. It was referred to the Health Committee. 
. * *” 
HERE passed through Detroit the other day one Dave 
Erwin, erstwhile advertising manager of Cadillac, headed 
west to make a steamer connection at Vancouver. Right 
now he is bounding over the waves toward Osaka, Japan, 


| where he is to open an office for the New York advertising 


| 


agency, the J. Walter Thompson Company, for the purpose 
of serving the agency’s Japanese and Chinese clients. 
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Installation of Newest | 
Scientific Equip-| 


ment Shows by Its 
Results Dealer’s 


Money Was Well 
Spent 


REALIZING to the full the wisdom 

of offering such complete multi- 
fold service that the Ford-owning 
customer may have no reason to 
patronize an outside station, or spe- 
cialist of any kind for work on his 
car, Alvin A. Swenson, Inc., Ford 
dealer, 4120-50 Kensington Ave., 
Philadelphia, recently completed im- 
provements in this department which 
involved the expenditure of up- 
wards of $4,000. 

Mr. Swenson is convinced that 
this money has been well spent, as 
since the extra installations, which 
include the latest scientific devices 
for high-pressure washing and lubri- 
cating, he has been increasing the 
frequency of contact between the 
customer and the service depart- 
ment—a goal aimed at by all car 
dealers in touch with the modern 
trend. While he had always stressed 
Swenson Ford service, maintaining 
divisions not always found in the 
Ford dealer's business, such as body 
and fender repair, trimming and 
painting, the emphasis under the 
added equipment has been mate- 
rially increased and the improved 
departments of scientific car wash- 
ing and lubrication are being backed 
up by a continuous direct-mail cam- 
paign calculated to convince the 
Ford car owner that his plant af- 
fords service second to none In 
February the ser > department put 
through an average of fifty jobs a 
day of all kinds. 

“Get the customer into the service 
station as often as possible; 
him the equipment to do any kind 
of work on his car in the most 
modern, scientific manner; have the 
skilled men to do this 
don’t bore the customer by urging 
him These are things more im- 
portant for the dealer than ever,” 
asserts Mr. Swenson. “It is wise to 
keep him reminded through the 
mails of what you can do to 
him get the full value and satisfac- 
tion out of a properly running, well 
appearing car,” he adds 
customer then fails to 
within a reasonable time 


show up 
the only 


“and if the | 


show | 


work—but | 


make | 


thing to do is to go after him and | 


That what we do 


worth while 


find out why 
and we find it 

At the washing stand the 
ment includes an electric car-wash- 
ing machine, pressure sprayers for 
washing the motor and special light- 
ing arrangements, so the attendants 
can get the top, body and 
thoroughly clean. A pure olive base 
s0ap used in hing, and there 
are driers speeding 
j ya) 

ffere is what is done in the clean- 
ing line for $1.50: Soft wash top 
and body of car; dry, and finish 
with chamois; high-pressure wash 
all underneath structure; high-pres- 
sure wash motor and under hood; 
clean windshield and windows in- 
side and out; vacuum clean all up- 
holstery and inside of car and dry 
and wipe all shined meta! trimmings. 
A new “grease bath,” or steel tank, 
in which to wash car parts with 


Is 


equlp- 


chassis 


is Wa 


air io) up the 


cleaning solution, has been installed. | 


It is gas-heated, and the work is 
done thoroughly, yet quickly. There 
is also a special new radiator tank. 
A new “bulldog” type air compres- 
sor is found useful in a number of 
ways. 

By means of a _ specially con- 
structed hydraulic system for lubri- 
cating under high pressure, custo- 
mers’ cars receive unusually efficient 
treatment, and brakes, springs, bush- 
ings and shackles are carefully 
sprayed. This is a sample of Swen- 
son lubrication for $1: 
chassis fittings: lubricate clutch 
throwout bearing; oil entire brake 
system, including brake cams, brake- 
rod supports and emergency brake 
quadrant; spray springs, grease hood 
lacings and fasteners; check lubri- 
cant in transmission and differen- 
tial; check motor oil; check and re- 
fill battery and clean windshield. 

Direct mail pertaining to the new 
and improved features of the ser- 
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Specialized Service Gains Ford-Owners Contact 


Putting Over Their Own Automobile Row 
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U. S. TIRES 


JOIN THE BIG SWING 
TO THIS POPULAR TIRE 


Complete Tire Servi 
Tives-Tubes-Rims-Accessories 


SaaS SSLIVE IN THE ORANGES 


BRAKE SERVICE! |G. W. TISDALE, INC. | 


Brakes Electrically Tested by the 
Bendix-Cowdrey Brake 


Battery Service 
General Service 


en © 


Scientific Brake Service Co. 
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Hupmol 
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ION — SPRINGS 
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N. J. 
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Storage 
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UR NEW SHOWROOM 
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Washing 
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Repairs and Vulcanizing 


Rede U.S. Tres and know true motorin 
The Placa Rubber Co. backs the US. Twes 
aad caper seowe 


tt 


HAaey C. VAN NESS 


PLAZA RUBBER CO. 


14 BRICK CHURCH PLAZA 
EAST ORANGE, 


PHONE ORANGE 
TIRE PRICES LOWEST IN 


AUTOMOTIVE 
own “Automobile 


FOUR 


in their Row,” 


vice, such as are associated with the 


divisions 
rhe 
in the form of postcard 
announcements, i 
being mailed each 
mers and prospects 
4x” inches, are post 
done in “happy” colors 
manner, bear un- 
contain the type 
announcements of service features 
and operations, and on the address 
side each has in the upper left-hand 
corner some striking remark in bold 
print, while below the slogan- 
emblem, reading swenson's Ser- 
vice Satisfies—Our Interest in Your 
Car Does Not Cease on Delivery.” 
The most recently issued card on 
washing service says on the address 
ide: “Even Washing Has Become 
Scientific,’ while on the message 
side the announcement is contained 
in an outline of the familiar 


washing and lubricating 


an interesting appeal. 


Carries 


pieces are 


reminders and 
different ont 
month to cu 
The postcard 
7e prepaid, 
after the modern 
usual designs to 


Is 


{time household washboard, the card 


| board, 


Lubricate | 


being blue and the 


ender. The announcement heading 
says: “Every Day Is Washday at 
Swenson’s.” The message on wash- 
ing service is introduced with these 
words: “No longer is car washing a 
bucket and 
afternoon. Modern body finishes 
and today’s driving conditions have 
changed that.” Under the wash- 
at the bottom of the card, 


is mentioned, “Complete Greasing 


|for $1.” 


The newest lubricating service an- 
nouncement is a light yellow card 
with the message enveloped in an 
open-faced dollar sign done in light 


; green, 


Following are introductory words 
to the listed lubricating operations 
for $1: 
Swenson’s. resolve to 


Right now, 


(Continued on Page 5) 
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CONCERNS, 


old- | 


washboard lav- | 


hose job for Saturday | 


“Your Dollar Is Bigger at | 


A Modern, Up 


iz comfort snd sale 


with wandard (rendiy 
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KENNCTH E. BALOWIN " 
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HISTORY 
THE ORANGES - ~ -—- BUY 


including the 
took a full page ad and gave the 
.organizations, as shown above 


Black Aga 


in 


Detroit, March 4,—Black is back in 
the the 
color race, according to 
report of the Duco Color Advisory 
Service. The gradual decline in 
favor recorded for this finish during 
the last ninety days has been 
abruptly terminated by a small gain. 
In spite of this, it is not probable 
that black'’s progress during this 
month will parallel very closely the 
record acceptance accorded black in 
March, 1930. 

The public appears ready to cham- 
pion a new color leader, the report 
says. Blue appears to be the logical 
contender in spite of the slight de- 
| flection of blue’s recent rise. ‘The 
performance of blue last spring gives 
emphasis to this contention. The 
popularity of rich navy blue appears 
to be well sustained, judging from 
the continuation of serge and boat- 
swain as the industry’s most prom- 
inent blues. Deep, stygian blue and 
expansive state blue are back in the 
group of leaders once more after a 
thirty-day lapse. These two blues, 
together with dark, lively town-car 
blue and St. Piran, a blue of full rich 
chroma, the only two newcomers to 
blue prominence, substantiate the 
high fashion value indicated for blue 
shades of reddish hue. 

Brown, for the first time since Au- 
gust, on the upgrade, Duco re- 
ports. The current index for this 
hue represents a sizable increase 
over last month. The activity of the 
| brown group has been stimulated by | 

five newcomers of vivid distinction. | 
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Hupmobile distributor, moving into their new quarters 
motoring 


public a picture of their 


Takes Lead | 
In Automobile Color Race : 


he t notabl 


no 


leaders are falcon 


lively tan value. 


The decline in 
trend has flattened 
bearing out last 
that hue’s 
place be 
Green with 
place and displays a 
trend in comparison 
color families. Blue 
again returned to leadership 
ne, a. brilliant, yellowish 1 
green, and morat, a deep shade of 
the same cast, appears in the group 
of green leaders for the first time 

Maroon has experienced an abrupt 
loss of favor. The advance of the 
brown color family was accom- 
plished largely at the expense 
maroon. The termination of ma- 
roon’s advance from an index 
30 in November to 114 two months 
later ends the most rapid rise 
corded for any hue during the 
of the Automobile Color Index 
cot maroon has gained ready 
ceptance. Maroon, as a color famil) 
has declined because of the dissatis- 
faction automobile manufacturers 
have experienced with a number ol 
so-called durable maroons. Rich 
scintillating, durable maroons still 
head the list of leaders in this hue. 
Practically every durable maroon 
color—boulevard, maharaja, toga, 
vineyard lake and ascot—has re- 
corded a substantial gain in recent 
months. 

Gray has demonstrated extraordi- 
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‘No Admittance’ 
Signs Taken Down 
To Boost Friendship 


owt tore down all ‘NO ADMIT- 
rANCE’ and ‘KEEP OUT’ 

signs in our shop,” says S. L. Wire- 

man of the Northwest Motor Com- 

pany in Washington, D. C., “because 
we hold out the handclasp of wel- 
come to every customer, We want 
them to drive in to our service sta- 

| tion and hang around and see what 
is going on and exactly what the 

| mechanics are doing to their cars 
if they want to. By doing this, we 
find that customers are much more 
interested in having all their repai 
work done here. They like db 
watch the mechani id what 
he does and to talk with him and 
| get his ideas about keeping a car in 
| good repair and in proper operation, 
rhe is any 

ad- 
istomer, 
+; mind 
There 

thing is 
rround 
cily 
depart- 
wants to 


see 


tomer has ¢ s ta 


only 


ntire 


umatic lifts 
[ g lift up the 
| body ! t easy. 
| Whil ( » these lifts at many 
vie it often find 
Station. 
changes 
tor 
wait have 
looks around his 
ar unde and watches 
the job to » ti done right. 
He gets bett acquainted with the 
and ge like the idea of 
back often when he 
another job 
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coming 
want 


of late: Molar, a 
yreenish has come in- 
to prominence rapidly, along with 
five other new gray leaders. The 
| eray group should have difti- 
Feulty in a somewhat 
it has in the 
of diversity 
» exception, which 
vellow has 

popular 
With the 
demand 
lows during that 
cceed its 
ich is the highest 
1929 The 
ol offee 
with 
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light; a 
es, such 
! beige 
to blues of 
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centered upon bright, 
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comprised of pastel 
continus be popular, 
irly for open and sport type 


aaqdl 


x 
av harmonik 
nuances to 
particule 
cars 


Style 
den) 


changes a t occur sud- 
Many of things which 
novel to us in modern in- 
activity have in reality 
from the past The 
among manufac- 
stvle and 
merchandising 
trial 


the 
appeal 

dustrial 
evolved slowly 
tendency today 

turers who have 
to contend with in 
their commodities is to submit 
quantities of a new line to the buyer 
and ls the public Automo- 
'bile manufacturers are also com- 
mencing to operate in this manner 
more and more in so far as color 
changes are concerned. ‘Trial runs 
of from three to four hundred cars 
in new colors new color treat- 
ments are released experimentally 
so that the pre-sale appeal of pro- 
posed production color changes can 
be adequately analyzed and reg- 
istered in advance of every produc- 
tion commitment Special salon 
showings in various parts of the 
country also give automobile dealers 
and manufacturers an opportunity 
| to gauge the appeal of proposed new 
color offerings. 
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Grasping the Nettie 
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’ is a peculiar characteristic of human psychology that 


T 
| dislikes squarely and frankly facing difficulties. 


must be a slight strain of ostrich blood in the human animal. | 
He prefers to delude himself with false hope instead of look- 
It is the 


ing an unfavorable situation straight in the face. 
unusual man or company or industry which will “grasp its 
nettle”: that is to say, meet a difficult situation squarely and 
take the boldest course, which usually the best one 
ultimately. 

If there is one thing that the automotive industry may 
pride itself upon, it is that almost alone among industries it 
boldly grasped the nettle of depression, when that bit of 
economic flora blossomed in 1929. In the March bulletin of 
the National City Bank of New York this fact is referred to 
so convincingly that we are quoting at length the bank’s 
statement in this regard: 

‘The automobile industry was among the first to take 
its medicine after the boom. The year 1929 had been a year 
of great overproduction. During that year the industry 
manufactured 5,358,000 cars and trucks, or 23 per cent. in 
excess of the record for As a result, 


is 


any previous year. 
when the slump came it found dealers, both in this country 
and abroad, overstocked with cars, and the public with a 
large inventory of unpaid-for cars carried on installment 
credit. 

“Faced with this difficult situation, the 
work with determination to undo its mistakes. 
was cut down drastically, 


industry set to 


clear out their stocks. Manufacturing and distributing 
methods were overhauled and economies instituted which 
permitted further substantial reductions in prices. As a 


result, when the year closed it was found that the industry 
had sold about 3,100,000 cars and trucks, against production, 
less exports, of 2,950,000, thus reducing dealers’ stocks in this 
country alone by some 150,000 units, while at the same time 
a falling off of 45 per cent. 
of excess stocks in the hands of foreign dealers. 
1, 1931, dealers’ stocks of new cars were the lowest for the 
period of any recent year, the used car situation was greatly 
improved. 
“With the cleaning thoroughly done, the 


job of house 


industry has been in a position to promptly reflect improve-| 


During the past year that production has 
have been wearing out, creating the 
need for replacements. If one thing has been demonstrated 
beyond doubt during the existing depression, it is that the 
American family gives up its automobile only as a very last 
resort, Aside from the facilities which the car affords for 
pleasure, the changed character of our cities and absence 
often of other means of transportation have made it a well-| 
nigh indispensable fixture of the home in most localities. | 
“As to the performance in recent months, November 
proved to be the low month for production, the total output 
falling to 135,752 units, the lowest for that month since 1927 
During December production moved against the usual 
sonal trend, increasing to 155,706, as several large manu- 
facturers began earlier than usual their production for the 
spring campaign. January production showed a further 
ingrease to 171,903. However, the important thing is not 
so much the number of cars produced, but, rather, the sales 
to the consumer. While it still too early to get any 
adequate measure of spring buying, reperts on sales during 
the past few weeks have been encouraging, and have induced 
a number of the producers to advance their output schedules 
more rapidly than previously anticipated. This improvement 
has, in the natural course, been passed down to the various | 
supply industries, automotive accessories, steel, tires, etc., 
and, through them, to various other subsidiary industries 


ment in business. 


been held down, cars 


sea- 


is 


along the line, illustrating how business recovery becomes | 10-i2—chicago. Wm. Annual meeting, Amer- 


gumulative once it gets under way.” 
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- Differential Discussions 


N this column Automotive Daily News is glad to present the opinions of its readers on topics related 

directly to the automotive industry, Automotive Daily News, however, must disclaim responsibility for 

such opinions. All questions regarding merchandising, technical problems or other information pertain- 
ing to automotive industry will be answered without charge in this column. 








New Fuhrman Tandem Axle Trailer 
; dependent garage men. Capt. Ashton 
Cashing-In on mn Shows of the Aluminum Industries spoke 
| and explained the 1931 maintenance 
{program and also went into detail 
‘ , . ‘ : : 50 uggins’ “S >» s 
Automotive Daily News: Here is some local news which stink & aes cae ecalaee 
we thought would be of interest to you. and this was proven by the fact 
| In the Northwestern community at * that a great many dealers and 
one time the large Twin City Auto presses were lined up in a logical ak te aaee ce ees = — 
Show captured all of the attention nanner and power was hooked up so a B _ be 7 eee Bhs, ex 
: ; , that the equipment could be oper- | P&C’ & very good reaction from this 
Now the various local communities ated. Our salesmen, as well as other Pee Es . 
are holding their auto shows and are factory men, were there, ready to Of Course, a good old-fashioned 
| getting a lot of interest from these explain the details regarding the German lunch was s¢ whee and there 
| see al equ nt and parts. was open house during the three 
sectional shows. q nila I days, which no doubt added some- 
After the Twin City show the There was one special section what to the interest that the re- 
show at Mankato was held and| known as the NSPA Maintenance | naiy men showed in ou displays. 
dealers within a radius of sixty miles | Division. In this section there was As far as business is concerned, 
| came in to the show. Mr. Kivus, the literature and the general! outline of We got a good reaction, and in the 
manager of our store in Mankato, | the new program for 1931, giving the future we are going to use the same 
took this opportunity of cashing in |independent garage man the per-| method in St. Paul and Rochester, 


spective of where he could go and 
how he could get there. 

In the evening the genera] meet- 
'ing was held far all dealers and in- 


where we operate stores. 
NATIONAL BUSHING AND PARTS 
COMPANY. 
Minneapolis, Minn. 


on the show and rented a building 
and made a regular equipment and 
automotive display. Machines such 
as boring bars, grinders, hones and 


INDIANAPOLIS MARMON 
APPOINTS W. C. HISER | 
Indianapolis, Ind., March 4.—The 
appointment of Walter C. Hiser as 
wholesale manager of the Indian- 
apolis sales branch of the Marmon 
Motor Car Company has just been 
announced here by Jack Hendricks. 
genera] manager of the branch. Mr. 


Contemporary Comment 





LARIFICATION of the nomenclature of certain steel 
( products which have assumed a prominent role in in- 


Hiser, who has been connected with | dustry lately is urgently needed. Reference is here made to 
the Marmon company for almost 2 7 ° ‘ ° <> ° 

ten vears. had served the sales the terms now being used indiscriminately to designate the 
branch as a territory representative Products commonly known as stainless steels. 

prior to his promotion, and also In general, there are two classes of the stainless or 
formerly was connected with the rystless steel products. One is the original stainless steel 
sales promotion department at the 


which was first discovered about twenty years ago and which 
high-chromium steel, containing 
carbon and 12 to 14 per cent. 


factory. : E : 
iets ——— = is a relatively high carbon, 
BUYS FORD DEALERSHIP | about 0.30 to 0.40 per cent. 


Chicago, March —Verne W. 


Suchet. tenia ot Gi: Gataaiens Witihied chromium. This is still an important product, incorporated 
Sales, Chevrolet dealer at 2610 largely in cutlery and surgical instruments, and is known 
South Michigan Ave., has taken, as stainless steel. It is, however, not malleable in the sense 


over the Sullivan Motor Corporation 
at 8106 South Halsted St., where he 
will sell and service Ford cars. 


COMING EVENTS 


MARCH 
6-15—Geneva, Switzerland. Eighth Swiss 
International Automobile Show. 
7-14—Brooklyn, N. ¥Y. Aiitomobile Show. 


that it can be rolled into sheets, bars, structural shapes, ete. 
In more recent years there has been developed a class 
steels which can be rolled into the familiar staple mill 
products which is much lower in carbon than the strictly 
| stainless steel. It contains usually below 0.12 per cent. car- 
bon, as well as varying quantities of chromium or chromium 
-and nickel. The original type of these low-carbon products 
contains 12 to 14 per cent. chromium with no other alloy- 
“rustless iron.” Later a 


of 








6- 8—Sacrament, Cal. Second annual Au- ing element. This was first called 
tomobile Sho . re - 
9-14—Wichita. Kan. Automobile Show at. Material has been developed containing 16 to 18 per cent. 


co chromium, also low in carbon content. By far the most 


10-12—Cleveland, O. Institute of Scrap 3 : 
L1y—betrole Mich” Aichieen Oil'en's | Prominent of the low-carbon rust-resisting steels, is the one 
Association meeting known as “18 and 8,” containing about 18 per cent. chro- 
15-28—Los Angeles, Cal. Pacific Coast . 7 eye 
Transportation Exposition mium and 8 per cent. nickel. 
Oe Se Se eee Saou Besides these types, there is also a series of alloy steels, 


Exposition 


commonly called chrome irons, which contain higher percent- 


I8—Pittsburgh, Pa. American Societs » ; ° - 4 
for Testing Materials, regional ages of chromium or chromium and nickel. And there are 
meeting, William Penn Hote! 


some types which have in addition other elements, such as 
silicon and molybdenum. 

The necessity for clarification of terms appears when 
it is desired to distinguish between the higher-carbon mate- 


Sixteenth annua! 
Association of 


19-21—San Antonio, Tex. 
meeting, American 
Petroleum Geologists 

24-25—Trenton, N. J. Automotive 
ment and Parts Show 

30-April 3—Indianapolis, Ind. 
meeting, American Chemica) Society 


Equip- 


Eighty-first 





APRIL i rial, which is strictly a stainless steel, and the low-carbon 
Milwaukee, Wis. Production meeting | products, containing chromium or chormium and _ nickel, 
11-13—Seattle, Wash. Washington Motor | Which are also frequently referred to in the daily and tech- 
Freight Associatic n ition . he som . . 2 
1-19-—-Dettoit, Mich. Acro ital Gham. | Nical press as “stainless steels.”’ Technically this designation 
ber of Commerce convention, == |jg g misnomer for the low-carbon materials and it is con- 
16-1 +—Milan, Italy. International Auto- - - x 7 
mobile Salon. : tended that, until a better name is authoritatively deter- 
20-23—Birmingham, Ala American Society ° és 99 = : 
of Mechanical Engineers, meeting. | Mined, the term “rustless steel” should be used. Strictly 
May to Atantic | City, Ned tee speaking, the more widely used of these steels, the 18 and 8 
vention | type, are austenitic, but manifestly such a name does not lend 
MAY Rint aes : 
4- 9—Charlotte, N. €. Good Roads con- | itself to popula adoption. ; = 
vention It is hoped, therefore, that the term “stainless steel 
1- 9—Washington, D. C. International 


can be restricted to the higher-carbon type. The selection 
of a distinguishing name for the newer and more widely used 


convention 
internationa! 


Chamber of Commerce, 
9—Berlin, Germany 
Garage Exposition 


9-Aug. 


Me ee te rst, mecan . Petrowu™ rust-resisting materials has been undertaken by a commit- 
15-16 YO, Hotel. ety of Automo. tee Of the American Society for Testing Materials, but it will 
Live Enigineers, nineteenth aeronai be months before a decision is finally reached.—The Iron 
tical meeting ook-Cadillac 
27-20—New York City. Nationa) Foreign Age. 
trade Council * a * 
JUNE EW sections of the new regulations made under the road 
8-12—Chicago Mi. Radio Manufacturers a ffj es 92( oad eS ; 7 s . Se tala ea ae, 
: Annual Shov traffic act, 1930, have aroused so much controversy as 
fe do Wise amnerican Society of that which makes it incumbent on license holders to sign a 
5-19—White ‘Suivi: springs. va. an-| declaration of their standard of vision. Yet, on the face of 
qual’ summer meeting, Society of jt, the declaration appears to be very harmless. Applicants 
22-26-—Chieago, IM. American Society for for a license are merely required to answer the question: 
esting Materials, annual meeting ‘“ . . ne + 
SEPTEMBER | “Are you able to read at a distance of twenty-five yards in 
26-Oct. 2—Atlantie City, N. J. Annual| good daylight—with glasses, if worn—a motor car number 


meeting, American Electric Railway 
Association 


NOVEMBER 


plate containing six letters and figures?” 


Thus, motorists are asked to test their own sight. In 





ican Petroleum Institute, Hotel 


Stevens, 


(Continued on Page 12) 


































































Used Car Sales Spotty in N.J . 
Area as New Car Sales Gain 


NEWARK, N. J., March 4.—New 

car dealers and distributors in 
this vicinity are taking a more active 
in their used car business 
effort to 


before the expected spring boom in 


interest 


in an lower their stocks 


new car sales, 
While 


February used car business behind 
a year ago, and in some instances 
below January, these same dealers 
declare that new are selling 
better 

The sales during this period a 
year ago were more toward used 
cars, they say, but with an improved 
tone in the business world, the bulk 
of sales appears to be to new cars. 

Claude E. Holgate, manager of th: 
Newark Automobile Trade Associa- 
tion, says that, although complete 
February figures are not as yet avail- 
able, “in conversations with dealers 
in this section we are led to believe 
that the February business will not 
be as good as it was in January, 
notwithstanding the fact that we 
have had the most wonderful spring- 
like weather in February. 

“Dealers are wise in concentrating 
on the movement of used cars, SO as 
to clear stock before the real spring 
Selling season starts a month hence, 
and at that time they will be wise 
if they will continue along the same 
conservative lines they have fol- 
lowed during the past six or eight 
months in not creating im- 
pressions in the minds of the buying 
public by over-allowance on used 
cars. 

“We are not so badly here in 
this section as they are throughout 
the Middle West. In a talk with a 
number of dealers and factory men 
at the Chicago show, together with 
bankers and economists, they seem 
to be of the belief out there that 
any improvement in the automotive 
field will start first here in the East 
and move westward. I believe thi 
shows have helped stimulate buying, 
but the public is still canny, and 
will do a great deal of shopping 
before buying 

Mackenzie Motors of Newark, 
Lincoln dealer, reports used car 
Sales in the first two months of this 
year eight units under the same 
period a year ago. Last year there 
were forty-one used car Sales, against 
thirty-three this yea. Used car 
stocks are higher and prices are 25 


SEATTLE DEALERS FIND 
SERVICE DEMAND GAIN 
OVER JAN. AND FEB., 1930 


some concerns report their 


cars 


as 


false 


Service 
well 

ot 
the 


Merch 4 
running 


is I 
the majority 
In 


Seattle, Wash., 
and maintenance 
ahead of 1930 for 
the big dealers of Seattle 
Shops of Transport Motor, for in- 
stance, August Johnson, president 
and manager, reports the gain to 
be fully 15 per cent. ahead of 1930, 
for the first two months 

“Big jobs are more plentiful,” said 
Johnson “That why there is 
more work, for the number of unit 
jobs is about the same. Car owners 
are now at the point. it appears, 
where they want a more complete 
job done, in preparation for the 
year’s motoring. We are well pleased 
with this departiNent of our busi- 
ness.” 

Service gains are also reported by 
the “Tyson-Oldsmobile Company to 
be very encouraging for a big volume 
for this year. A similar report eman- 
ates from the C. H. Wells Com- 
pany, Chevrolet dealer. 

Charles Zimmerman, service man- 
ager for William O. McKay Com- 
pany, Ford dealer, reports shop 
work very brisk, with his force of 
men working all winter without a 
single man being laid off. The Ford 
service business has been increas- 
ing at such a rate that Mr. McKay 
is reported to have early plans for 
a larger shop 

Don Gilmore, service manager fo 
Sands Motors, Inc., likewise 
pleased with business since the first 
of the year. “The outlook is for a 
busy maintenance year,’ he said. 

However, the latter part of Feb- 
ruary showed a little slowing up all 
around, probably due largely to the 
interest in the new models, as shown 
at the automobile show, 


is 


is 


rcent. 


per cent. lower than in the last 
quarter of 1930. 

G. W. Tisdale of Newark, Hupmo- 
bile distributor. reports that used 
car sales in January and February 
were approximately the same as in 
1930 and that stocks were lowe! 
Better prices are being received this 
year than in the las months 
of 1930 

Considerable improvement in new 
Ford sales was made in February 
according to Alvin E. Duryea, presi- 
dent of the Duryea Motor Company, 
Ford deaier in Somerville. Used cat 
sales have been fair. 

Business reported good by 
B. Early Davis, vice-president ol 
the Trent Motor Company, Ford 
dealer in Trenton. 

The Siggins Chevrolet 
of Caldwell reported a gain of 
per cent. in new car sales over 1930, 
with used car sales good. The con- 
cern reports that unfilled orders on 
hand indicate that the first quarter 
will be exceptionally good. 

Sales of new Buicks in Hudson 
county showed an increase of 30 per 
over January of last year, ac- 
to Hudson County Buick 

Sales used cars 


three 


1S as 


Company 


75 


cording 
Company 
creased 40 per cent 

“This rush of business is partic- 
ularly gratifving to at the pres- 
ent time.” said President A. R 
Southworth, “because it shows peo- 
ple not only are ordering cars, 
have the money to pay for them 
and take immediate delivery. In 
my opinion, based on the business 
we are now doing and orders al- 
ready booked for later delivery, 
spring business will far exceed that 
of last year. More and more pros- 
pects are coming in to our 
rooms and we can note a marked 
increase in sales activity every day 


BENDIX REPORTS NET 
$1,183,859 FOR 1930 


of 


us 


New York, March 4.—Report 
the Bendix Aviation Corporation 
and subsidiaries for the year ended 
December 31, 1930, shows net 
of 
terest, Federal 
justments, etc., equivalent 
cents a share on 2,097,633 
shares of capital stock. This com- 
pares with $7,416,408, or $3.53 a 
share on 2,097,454 shares, in 1929 


OTHER FINANCI AL NEWS 


MARLIN-ROCKWELL 
Report of the 


inventory 
to 


taxes, 
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FORD DEALER CASHES 
ON SPECIAL SERVICE 


(Continued from Page 3) 


dollars where they 
Whether 
free 


spend your 1931 
the 
buying a new cal 


count most. you're 


with service, 
service on a 
most for your 
at Swenson’'s.” And below the list 
if says: This big dollar’s worth 
is possible, because of our scientific 
labor-saving equipment and Ford 
specialization—which also insure a 
thorough, dependable job. Come 

service while you wait—a* dollar 
in time saves nine!” 

The thrust of the latest campaign 
is by no means concentrated entirely 
on washing and lubrication. Other 
improved features, some in the line 
#§ mechanical repairs, are called to 
the attention of the incoming cus- 
tomer, for whose better service uni- 
form three-compartment steel tool- 
toters, painted a dull green, in con- 
formity with the wall bases and 
other steel equipment units, have 
been installed as improvements ove1 
the out-dated wooden workbenches 
once ranged against the walls. The 
top compartment of each of the new 


for 


get 


car you 
money 


or paying 
have—you 


j}portable workbenches opens as a tray 


In- | 


| Irom 
but | 


sales- 


of | 


profit | 
$1,183,859 after depreciation, in- 
ad- | 

56 | 
no-par | 


Marlin-Rockwell | 


Corporation and subsidiaries for the | 


December 31, 19390, 
shows net profit $922,171 
depreciation, charges and Federal 
taxes, equivalent to $2.53 a share on 
364,145 shares of stock. This 
pares with $2,707,405 
share, in 1929 


year ended 


ol 


or 


CHECKER CAB 

Report of Checker Cab Manulac- 
turing Corporation and subsidiaries 
for the year ended December 31, 
1930, shows net profit of $504,690 
after all charges and taxes, equiva- 
lent to $1.16 a share on 433,447 
shares of no-par common. stock 
This compares with $4.280,416, or 
$11.41 a share on 375,000 shares, 
in 1929 


HOOVER STEEL BALL 
Hoover Steel Ball Company re- 
ports for the year ended Decembet 
31, 1930, net profit of $19,520 after 
charges and Federal taxes, equal to 
13 cents a Share ‘(par $10) on 146,821 
shares of capital stock, This com- 
pares with $335,139, or $2.28 a 


on 146,808 shares, in 1929. 


BILL WOULD PREVENT 


after | 


com- | 
$7.43 a! 


share | 


BUS-RAIL COMPETITION | 


March 4 
freight 


cases 


Per- 
lines 


St. Paul, Minn., 
mits to operate motor 
would not be given in where 
the proposed line would parallel a 
railroad already established under a 
measure introduced in the state 
Senate by Senators Claude H 
Mackenzie of Gaylord, Henry Morin 
of Duluth, F. H Rollins of St 
Charles and J. V. Weber of Slayton 
The measure, an amendment to the 
motor transport act of 1925, also 
would authorize the Railroad and 
Warehouse Commission, which 


| issues permits, to revoke the license 


in the case of lines which operated 


lat a loss for two years, 


about four feet wide, to contain the 
mechanic's tools and small parts re- 
quired on the job. The other com- 
partments are respectively for the 
lip covers, reel light and other extra 
conveniences and for larger parts 
the job, while there is a 
back of each toter in which 


at the 


in 


slot | 


1931 


| the mechanic’s creeper rests verti- 
j}cally when not in use. In other 
| words, the individual steel work- 
| bench is wheeled to the job in any 
desired position. There are thirty 
| of them, or one for each 
and repairman. All the service de- 
| partment hands wear a unifornt let- 
tered “Swenson Ford Service,” and 
these overalls are issued three times 
a week, so the men always look neat 

Another new feature is a 
hoop-and-pedestal sign container for 
the sidewalk in front of the service 
drive-in, Circular metal signs, a 
different one for each new service 
feature, are inserted therein weekly, 
the lettering being in bright colors 
on a white background, One of 
these signs reads, “Complete Ford 
Lubrication $1—Springs Sprayed— 
| Instant Service.” Two new Neon 
signs in red and lavender, announc- 
ing “Ford Sales and Service,” gleam 
in the big show windows. Still an- 
other new feature, anouncing by a 
sign above the service drive-in, 


make, in addition, of course, to cars 
taken in trade. 
‘Reconditioning these cars adver- 
tised for,” says Mr. Swenson, “has 
been of great assistance in keeping 
our entire force steadily busy in the 
shop. We store some cars in ware- 
houses and bring them in here when 
regular work is slacking down, fix 
them up right and sell them at a 
protit when we have made 
look like new We do not jam our 
service department floor with them 
fand find it better to store 
until needed, instead of enlarging 
our already large building ” 

As the service departinent force is 


mechanic | 
are 


steel | 


| Ford 


| class 


| tractive 


is | 
the buying of good used cars of any | 


|} and repair men 


them | 


them | 


& | 
= $=) 


already a big one, instead of e 
ploying outside men to add to t 
trimming department, or the painte 
ing department, which latter is in- 
stalled in a separate building, re- 
pair men skilled in mechanical work 
drilled in these other divisions 
by the experts already there, until 
they become valuable “swing” men 
and can change over their work in 
an emergency at a moment’s notice. 
Service meetings are held weekly 
and special problems exhaustively 
discussed with a view to solving 
them in the best way. When the 
service school recently was 
held in Philadelphia, Mr. Swenson 
invited some of his best customers 
to the service department during 
sessions, so that they could 
witness the work and method of 
teaching. 

During portions of the year, espe- 
cially in the spring and summer, 
the plant offers a number of at- 
group mechanical special 
jobs at a price, the cost to the cus- 
tomer ranging from $5 to $25, in- 
cluding all labor and material. Mr, 
Swenson keeps service in the fore- 
eround, with an eye to both the 
ustomer and the department itself, 
including the individual mechanics 
He often takes oc- 
casion to remark to members of his 
sales force: “It is just as necessary 
to keep the mechanical force con- 
tented, happy and busy as it is to 
keep the salesmen that way.” 


ANNIVERSARY 
J.. March 4.—The 
Westfield Motor Sales Company, 
Ford dealer here, is celebrating its 
tenth anniversary as a Ford dealer. 
E. R. Crow is president 


OBSERVING 
Westfield, N. 


NASH 


DEA 


L FOR T OD 


AF * 


S DOLLAR 


Our Records Show ° 
Total Nash Deliveries 
at All Distributing Points 


as follows: 


7.87% 


greater—week of Jan. 17th—than corresponding week last year 


15.05% greater—week of Jan. 24th—than corresponding week last year 


13.57% 


greater—week of Jan. 3lst—than corresponding week last year 


greater—week of Feb. 7th—than corresponding week last year 


greater—week of Feb. 14th—than corresponding week last year 


*— Last available figure before going to press. 


Are your deliveries going ahead? 


THE NASH MO 


TORS 


COMPANY — Kenosha, Wisconsin 


(2855) 


118 New Eights —$945 to $2025—4 New Sixes—$795 to $845 


} 


Prices F. O. B. Factories 


ee eee 
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THLSTATE CONVENTION | ~ CUMULATIVE NEW PASSENGER CAR 


OF MOTOR FREIGHT MEN 
AT SEATTLE, APRIL 11 


Seattle, Wash., March 4 The | States 
ninth annual convention of the} 
Washington Motor Freight Associa- | 
tion will be held in Seattle, at the s naar , — - - . 

New Washington Hotel, April 11 Iinois 33: 69) 2569] = 159 2] 2 25s ‘ 50 40 
and 13, according to announcement - 30 38 3416 | 242 25 5 292 525% 37 25 35 69 44 
of Joe G. Ryan, president 

“This will be the outstanding busi 


Bi ae al CUMULATIVE NEW PASSENGER CAR 


Coast,’ declared Ryan. “Business is 
to be the keynote of the convention Figures in this table are from R. L. Polk & Co. of Detroit, with the exception ef Hlinois, which are supplied by the Robinson Advertising 
The legislature will then be a mat- | desiring county, city or town lists, or lists of owners in any given 
Some of this data has been published previously, but it is 


Chrysler 
De Soto 
Franklin 
Graham 
Hudson 
Hupmobile 
La Salle 
Lincoln 


Cadillac 


ter of history, and a review of its | 
actions will be a high light... Many 
difficult problems have been worked | 
out by the legislative committee.’ | 
Committee chairmen follow Re- | States 
ception, Major Keene of Stuart 
Thompson Company; publicity, Alex 
Gray, Commercial Tire Company: 
entertainment. J. C. Clendenen of | Alabama 
Standard Oil Company and William | Arizona 
Colman of Associated Oil Company; Arkansas ‘ 
favors arfd decorations, Harold Arnot | = -— - - —_ —— - = 330 
of Fageol Motors Sales; speakers’ Conn. sco ‘ a : ae ; abe : tien : c 33 
committee, J. G. Ryan, R. H. Cul- | Delaware : 9: 10 : 7 ‘ 97 
bertson: refreshments, Charles! Florida _ F 112] 
oe _ Pocsnie-ns pm idaho . j a z see’ ea - . Sere ep names 189 
Yornell; budget, J. Johnson of Sheli — —— = — _ — ane ee . % 7 - . aan 
Oi] Company and C. Eichelberger Illinois oa oie 3046 | s 159 meee ad = 2123 
of Gasoline Tank Service. This ‘will Indiana ; _137 __ 1240] 63) _6 ‘ ‘ 1142 
be a three-state affair, Idaho. Ore- Iowa d 1058 | 26 f ; 794 
gon and Washington to be repre- | waine a — | . ‘ 71| 7 : ‘ 25 62 
sented by large delegations. Maryland 4 ‘ 654 | 31 47 461 


Minnesota] _ es 3, «899, 27) ~ 61] dij 643 645 


INDIANA PLANS TO TAX ine — calle 183) : a ve 
BUSES AT 4‘. RATE yj 4 — | 9: 


Cadillac 

>| Chevrolet 
Chrysler 
Franklin 
Hupmobile 
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a. 4 7 3) St«“‘ }!OCOS38 
244 | a nn ae oF. a 242 
Indianapolis, Ind., —— : _ Nebraska = . — 1230 | - 42 — lnc re f = 32 1083 

companies operating through In- >~—— _ - —. , - — — — —, 6 

diana, as well as within the State, Nevada . i ii ae . 52] : ————— ; ——— a ll = 

would be subjected to a tax of 4 N.Hamp. | — : ; 44] OB ad : _ il 34 

per cent. of the assessed valuation N. Jersey : 2 54! 2266 | 188 301 2089 

of a rene — oe of | N. Mexico | Pe 2 on : 218 | : 15 ' ; eur 2 178 

one of the eight bills introduced in .-Giy; nner Rone ‘ a oe - _ aren, cae 

the Legislature. Bus companies -Ca'lina | iain oe caalaiiee as _ - 26 —— : ae aeons 39 : = ; 

under the measure would be re- | N. Dakota | _ PE ate ae 7 223] 15 oo ; Fe _ 5 ; 121 

quired to file with the state tax Ohio ~ 138 : 1785 | 104 5$ 208 1890 

board annually a_ statement of) Okla. 7 


their gross earnings and _ miles - | anes ws — ee 7 —— anon ——. nbeceeeael 
‘ 4 ; : 7 474 23 16 444 
traveled in the state, together with Oregon | = —_ - sai | 


aie ! — « © 2c 
the number or description of thei Penn. 1885 | 7 189 / : 3s 258 1569 
buses. Rh. Island | _ d 82 | 13 | 6 75 
For interstate companies, these §.Ca’lina | 1 9) 2 ~ 459f 12 =| ~ | 94) 361 
earnings and mileage figures would S. Dakota | ow . eT nt 437 | a ‘ 3 14, 316 
be compared with the total earn- | — — — 39 il 98 603 
ings and mileage figures of the Tennessee | 632 | FS pie a : 7 eR ae 
the companies to reach the propor- Utah | 98 | 6 j 9 90 
tion of the equipment valuation tO Vermont | 33 | 3 5 9 31 
sed ) l .-< > ndi rs — v6 +. 7 6 
be used in computing the Indian Virginia | ‘ é ; 558 | 48 574 





Missouri 


uo 


SJ yQonw ao 


5 55) 1319 | —" OT f 21 22! ~—s- 878 


tax. The tax board would mak —— ene - . ot . . a 
the valuation accordingly and im- W. Va. 303 | = ’ Ee a 29 268 
pose the 4 per cent. tax payable Wisconsin 907 | 76 ; P ‘ ! 113 709 
before December 31 each year Wyoming 90 | 2 ‘ 17 57 
D. of C. 2 : 7 ) 330 ; : 30 & 453 

FORD INTRODUCES BUS Totals 7 236 348 45 24998] 1395 7 736 2% 405 1926 21326 
BODIES IN CANADA 4ias30 | 95, 889 | 40 3). 6 «64 ~~ # 1344 


231 | 11 2 22 18 9-268 


Ariz., 30 
Montreal, March 4 Th Ford Ark., "30 1] 594 | 93 5: S0 | 20 33 1142 
Motor Company f Canada, Ltd ; 9a ‘ ‘ 7 7 
: s ; ean Conn., °230 f 98 280 | 42 . 87 | 12 419 
enters he Canadla) moto! bu . ~ a 
field with hree new u body  Dela., °30 ‘ 95 | : J : “ | 11 11 195 
types mounted on_ the 57-inch | Fla., '30 970 | 70. <. 48 | 16 81 1756 
a base commercial chassis rhe | idaho, °30 2 ‘ 75 5 29 | 15 ‘ 273 
odies were designed and are manu- . AHe ‘ os 206 ‘ 26 
4730 1, 3140 225 9 39¢ 108 305, 4260 
factured in Canada by a Canadian Hl., — ; ~ | . 7 : : = 
compan) They are intended for | Ind.,*: 4 - 1330 | : = 189 | 44 2146 
urban interurban and school | Iowa, "3 1251 | 3: 79 | 52 3 1682 
services rhe new buses are) Me, °3 7 f 66 | 74 
918 


; ed to car: 3 2 yassen- “ . . =F wre 
equipped to carry 18 to 21 ¥ n Md..”: ‘ : ; 653 | 
1181 
757 


9 
gers a ee oer ae : 31 
The buses; are roomy, the urban! Minn.,’30 3 ‘ 593 | . | 38 
9 

59 1045 


and interurban types being fitted | Miss., '30 57 452 | 

with upholstered seats in pairs on | jo. er — 9% a 779 | 

either side of ‘a middie aisle and ; 

{ } ! iS] and | y : ‘ ‘ 261 373 ‘ 

With a seat for five passengers in font.. - + . — 

the rear. The school bus is equipped Neb., * : ‘ 1377 ae ae ita gee i 
55 6| 
50 | 

2542 7 114] 


With longitudinal seats on each side. | Nev.,’3 ‘ 2 27 | 17 
The bodies are of rugged construc- | N H..’3 j 42| 3 
well as dome lights. — ~ \N. Mex., °30 3 3s 139 | 12 194 5] 
N. C., *: Ss "a 750 | 59 1387 ~ 17{ 
DOWN HEADS GOODRICH N.D., ’3( " rang 159, —s:12 339; “ae 
has been appointed district mana- . = : . ; a _ - - 
ger of the Goodrich Rubber Com- | Ore..’: 3 } 2 192 | 25 ; “D | 35 2: 387 § 15] 
pany in charge of the Chicago ter- | Penn.,’: 1753 | 263 ¢ 5| £24 | 36 3487 56 134 | 
zitor; it became ee aoaay. Mr. | R. Isle., ’: ‘ 28 62| 8 , 25 | ‘ 125 ~ ¢ 1} 
own came to Chicago fr ‘leve- meena - . ee 3 =e . anne <j semen on ~— 3 ‘ een | meen 
Jand, and for the last Posty Bion ‘es 8. C.,'3 - - = 3) . « - ; - 38 | a S sees - en i | 
been sales manager in charge of S. D., °30 - ‘ 492 | 35 ‘ ‘ a 60 | 3° i 832 ba 6| ? 
the tire division here Tenn., 3 : 268 } 1263 | 84 : 169 | 2002 42 | 38} 
BUS REVENUE GAINS Utah, = a : 3 e.. mi : = | a | — = sis ad ‘ 
PYERUE GAL Vt., 20 34} 5 4 6 | 10 67 2] 6 
Paterson, N. J., March 4.—Buses | vq “39 36 954 | 87 44 aT 125; 1690 3, 44] 29 
operating in Paterson carried a total | - - - — - —— — ———— —— — 
of 3,064,094 passengers during Janu- | W: Va- =f we 2) = ; a | 2) =—5ByE—“s 536) 24] «10 
ary, a gain over the same period last | Wis.,’30 | 1096 | 100 ‘ 46| 177 | 30 133| 1558 66 | 52 
year, according to the report given| Wy.,’30 | a ; | 106 | 5} oe oS 16 } ae at 143; 3 3[| 2| 
the Board of Works by R. J. Poliz-| py C.3 eo oe 162 27, .—~—S——« a me ~ 42! 320} 28) ~~—«*‘) 
zotti, traffic spervisor. The revenue . . 
from this source for the city was| Totals, oo 355] 3% 26832 | 2167| z 1454] 54] 30434 1111| 3266) 43301| 340} 1218] 1312; 1315| 
$4,956.63, *Not in production at that time. 
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lion. They are fitted with heater: : 4 : ‘ f , 29° 
and aerating sridta dh ; : ers = 
IN (¢ ‘ag OTE ART - = - < - - = — - +e . “ 
ae aaiC re _ en Ohio, *: 220 2S” 2657] 123 ; 230 | 382) 4463 93 | 
ticago, March 4.—4 3 wn ~ 7 t " : ‘ 43, a 
cage arch Down Okla." f 1187 | 56 d 119 | 25 : 1643 j 39 | 
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REGISTRATION STATISTICS, FEBRUARY, 





States 


Marmon 
Oakland 
Oldsmobile 


68 
106 
production 


206 102 
172 160 
at that time 


Iiinois 
il., "30 | 
aan in 


124] 
148 | 


Plymouth 
Studebaker 


43 137 
34 284 


341 | 92 | 
376 | f 297 q 25 112 | 


Totals 


Willys- 
Knight 
Miscella- 

neous 


9,772 
13,678 


199 5 5€ 


140 y 43 


REGISTRATION STATISTICS, JANUARY, 1931 


Service, Springfield, H1., and New Jersey, 


which are furnished by the 


New Jersey Motor List Co., New Car Division, 


section, may obtain these by addressing any of these three companies 


given here complete for the convenience 


Marmon 
Oakland 
Oldsmobile 
Packard 


Alabama | 

Arizona | 

Arkansas | 

Conn. | 

Delaware | 

Florida | 

Idaho | 

Iilinois | 203 103 
Indiana | ~ 59 2 
Towa ae. 
Maine | 7 ie 
Maryland |: 27 
Minnesota pe ; 7 
Miss. | 


Peerless 





Missouri | 
Montana | 
Nebraska a 
Nevada | 
N. Hamp. | 
N. Jersey | 
N. Mexico | 
N.Ca'lina | __ 
N. Dakota | 
Ohio 

Okla. 
Oregon : 
Penn. — 
Rh. Island | 
S. Ca’lina . 
S. Dakota . 
“Tennessee | 
Utah | 
Vermont | 
Virginia | 
W.Va. | 
Wisconsin | 
Wyoming | 
D. of C. 
Totals 
“Ala., °30 
Ariz., °3¢ 
‘Ark., 30 
Conn., "3 
Dela., 30 
Fla., °30 ! 24,5 36 
Idaho,’30 | 5 
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170 
30 | 
10} 
5 


15] 
34] 


Minn., ’3 
Miss., ’30 5] 
3] 
10| 
5] 
1 
’ 190 | 
N. Mex., *: _§ | 
N.C€.,’30 | : 10] 
N.D.,°30 | 1| 
Ohio, 30 | 68 | 
Okla.,’30 | . — 34) 49, 14 
Ore. ’30 | 2): 5] 
Penn.,’30 | 1, (162 
R. Isle., °30 | | 
s.C.,’30 | ome 
S.D.,’30 | 54 
Tenn., ’30 | 38 
= ooo . a 
Vt., | 7 ‘ : 6 
va. 21 — 
~ 12 37, —«:12|~Ssié« 


29 


8] 
4| 


16] 


of our subscribers 


Studebaker 


Pierce- 
Arrow 
Plymouth 


13 | 


10] 
3 | 
10] 
8] 
21| 
21] 
15 | 


3] 


6| 


15] 


6| 


. iif 


. 9| 
57 


13] 
2| 


10} 
—— 


26 | 
Ally 
3| 
37] 
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aaa a 


2 24/ 2| 
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Totals, ’30 | 652| 2136| 857| 1001 | 


298} 241; +2088 + —- 3067} ~—420| 2083 83} 101 


rre nton, N. J. 


27 | 


1358] — 1228| 


Reade 


Totals 


Miscella- 


877 
423 | 
2 1,249 

i] 1,337 
1 291 
31; |” 3,282 
16 568 
158 9.356 
63 3,772 
2,679 

303 

1,609 

2361 

475 

1,983 


767 | 


3,183 


111 
122 , 
9 ~ J 563 
0 ae 
23| 
176, 
33| 
16| 
~ 126) 


6,540 | 
3,02 29 | 
1,354 


190 | 
8,059 | 


1,616 | 
- 547 | 


6,407 | 
312 | 
1,012 | 


Yew Dealers 
Kisedited 


MAINE 
Hudson — P< 
pany, Caribou 
Nash — Bugbee-Nas] Cc 
Washburn Prescott Moto, 
pany, Bath 


terson-White Com- 
mpany, 


Com- 


MARYLAND 
Studebaker—Thomas A I 
Rock Hall: Bre Bre 
Gormeley, Inc., Rockville. 
Nash—National Motor 
| tion, Frostburg: W. A 
7 
MASSACHUSETTS 
| Studebaker—C handle, Motor 
| Sales Company, Worcester; Weaver 
| & Nuttall, Pittsfield; H. S. Neff 
Company, Ware 
Auburn—Tufts Motor Car 
pany, Inc., Newton: 
Walpole Sherman 
Company, Milford 
Nash Berkshire 
Pittsfield 


Ker, 
sius ther ez 
Corpora- 
rhompson, 


Com- 
Giles Brothers, 
Motor Car 
Nash Inc., 
MICHIGAN 
Studebaker — Carl Schopp 
Sales, Lansing 
Auburn Fallon Garage Han- 
cock; F. H. McClintock (distribu- 
tor), Lansing; Shattuck Auto Com- 
pany, Owosso; Ishpeming Motor 
Company, Ishpeming 
Nash—Harlow Motor Sales 
mazoo: Measel Auto Sales, 
dale 


Auto 


Kala- 
Fern- 


MINNESOTA 
Studebaker—Watson Moto: 
pany, Ironton 
Hudson — Vosika 
rage, Olivia 
MISSOURI 
Studebaker Dick Garage 
shall. 
Nash—Nash Golden 
pany, Kansas City 
MONTANA 
Studebaker—-Stoop’s Garage, 
| Kalispell. 


Com- 


Brothers’ Ga- 


Mar- 


Motor Com- 


Inc., 


NEBRASKA 

| Studebaker—Oscar Anderson, Wa- 
hoo; Miller & O’Brien Brothers, Pil- 
| ger; Bush Motor Company, Greeley. 
NEW JERSEY 
Studebaker—J. F. & M 


M. Stein, 


1,133 | Red Bank. 


1,592 | 
306 | 


140 
1,634 
924 
2,892 
240 
1,207 
74,323 
2,860 
872 


715 
12,595 
5,482 
3,851 
214 
2.298 
2,581 
1,459 
2,808 
1,072 
4,603 


343 | 
127 | 


8,067 
517 
2,837 
701 


10,953 | 
3,933 | 

963 | 
9,447 | 


379 


2,956 | 


1,961 
4,819 


690 | 


be vy 3 
3,954 | 
~ 1,493 
4,407 
427 
962 


602} 203) 1 109,76 760 


| brook, L. 1.; 


Auburn East Dove1 Garage, 
Dover; Kolarsey Motor Company, 
| Irvington; Auburn Sales and Service 
of Long Branch, Long Branch; Au- 
burn Passaic Company, Passaic. 
Graham- Paige Elmwood Motor 
Car Company, Irvington; Brown & 
Thompson, Inc., Princeton 
Nash—Allen’s Garage, Inc 
nardsville 


Ber- 


NEW YORK 
Studebaker—Houser Motor 
Hempstead, L. I 

Hudson—Van De 
Amsterdam; William 
ton; J. E. Van Orden, 
Duren, East Poeste) 
Lyttle, Greenwicl 
Moto! Compa} 
Stillwater Garage. Joseph J. Cristof, 
Stillwater; We Coxsackie Garage, 
Jackson & Boome, West Coxsackie 

Graham -Paige—aAllen’'s Garage, 
3ath; Vahue & Mednilein, Dans- 
ville 

Auburn—Colony 


Sales, 
Inc 
Mark, Ine 
Mitchell, Ful- 
Acra; Paul 
ikill; William J 
George E. Jones 
Mechanicville; 


Motor Sales, Inc., 
Glen Cove, L. 1.; Riverburg & Ham, 
Hudson; Schaap Auto Sales, Rens- 
selaer; Armory Garage Company, 
Albany; Harold N. Losey, Hornell; 
Rocklyn Motor Company, Inc., Lyn- 
Ralph Kerr Motor 
Company, Monticello; Inwood Au- 
burn Sales Corporation, New York; 
Amenia Garage Amenia; C. H, 
Holmes, Nunda 

Nash—C. B. Taskett, Watertown; 
Cohocton Valley Garage, Inc., 
|Cohocton; Henry C. Knoblauch, 
| Glen Falls; Automotive Utilities 
Corporation, Freeport, L. I 

NORTH DAKOTA 

Studebaker—G. E. Rackow, 

tador. 


Man- 


OHIO 
Studebaker—Crawford 
Bucyrus; Carl A 
Canton; Kenyon Garage, 
| man; the Pioneer Automobile 
| pany, Springfield 

Auburn—Harvard 
Sales, Cleveland; 
| Company, Berea; Peck’s Garage 
| Northfield; Sonnhalter Motor Com- 
| pany Massillon; Shattuck Motor 
| Sales, Cleveland 

OKLAHOMA 

Studebaker—Ben F. Baker, 

OREGON 

Hudson — Grimm, Schneider 
Bacon, Portland 

Nash—W. D. Cater, 


Motor 
Dunkel, 
Wake- 
Com- 


| Sales, 


Motor 
Auburn Berea 


Grove 


Tuttle. 
& 


La Grande. 
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Streamlining Automobile (MID-YEAR MEETING OF New Lock Cuts Out Battery 
Current 


Bodies 


By JULIO ANDRADE 
The Murray Corporation of America, Detroit, Mich. 


The following, in part, is a paper presented before the February 
meeting, metropolitan section, Society of Automotive Engineers, which 
was held at the A. W. A. Clubhouse, New York city, 


URING the past fifteen or twenty years, many air 
resistance tests have been made with automobiles, both 
in Europe and in the United States. It is doubtful if in this 
country, with the exception, perhaps, of some racing cars, 
any tests have been made for the purpose of actually improv- 
ing the streamlining of a passenger car. Most of the tests 
were made for purely scientific research and without the 
investigator having the opportunity of putting his findings 
to a practical or, rather, a material purpose. Others have 
been made to find out what the air resistance was to a par- 
ticular car, but without any intention of improving it. 
{t seems that this subject has re- + 
ceived more attention in Europe, for under the direction of Prof. Altman 
we have often seen pictures, inmag- Mr. Andrade was commissioned to 
azines, of automobiles designed in prepare the models and follow the 
accordance with aerodynamic laws. tests for his company. 
Every one must admit that, at least The conclusion reached by the 
for some years to come, it would be Murray Corporation was that in or- 
improssible to sell the American der to produce entirely new shapes 
public such specimens as the pic- in automobiles the design should 
tures show, not only on account of be made in three dimensions; that 
their radical shape, but also due to is, taht it should not only be drawn 
the great amount of wasted space but modeled The models’ used 
and the extreme overhang of the for the tests were made quarter- 
rear end that perfect stream lining size without making a development 
demands of the surfaces on paper When 


On the other hand, we have mil- circumstances demand it they are} 


lions of automobiles designed in ac- cast in plaster and serve three pur- 
cordance with our interpretation of poses—the creation and develop- 
the public's taste, utilizing every ment of the design, its presentation 


MODELS set up for wind tunnel test to simulate ground effect 


availabl> space, offering all the to the executives and customers 
comfort; that we can produce, but tor wind-tunnel tes! 
without giving them the least at- When a car is in motion, the air 
tention as to alr resistance inder the chassis is crowded, in- 
Neither extreme is ideal or neces- creasing ils velocity and decreasing 
Sarv, a wding to Mr. Andrade, but the pressure along lines parallel to 
an approach to perfect stream lin- the direction of motion. This cre- 
ing can be sought and obtained, not ates a cross-wind foree that pushes 
only for making available additional the car toward the ground. There- 
power and for the better handling | fore the ground effect must be c 
of the car at great speeds, but also sidered when measuring the ail 
aS anh excuse to introduce novel resistance of an automobile 


t 
Shap ind provide a larger field If we simply hung the model to be 
for the designe: tested inside the wind tunnel, the 

The Murray Corporation has bee nd eflect would be lost and the 
conduct'ng a series of wind tunnel resistance measured would be incor- 
tes! ' he Univers of Detroit. rex If we set the model on the 


ie 


ALP. 1. T0 BE HELD 
ATST.LOUS 


THE mid-year meeting of the | 

American Petroleum Institute 
will be held at the Statler Hotel, | 
| St. Louis, Mo., April 15 and 16. 

The preliminary program of the 
division of refining has been ar- 
ranged as follows 

APRIL 15—MOTOR FUEL 

Progress Towarda Standard} 
Method for Determining the Anti- 
Knock Value of Motor Fuels—H. C 
Dickinson, United States Bureau of 
Standards 

Automobile Fuel Line Temperatures 

0. C 3ridgman, United States 
Bureau of Standards | 

Report of Committee on Testing 
Methods and Specifications—K. G 
Mackenzie, chairman, the Texas 
Company i 

Report of Committee on Refinery 
Statistics and Economics—R Cc 
Holmes, chairman, the Texas Com- 
pany 

The presentation of the report will 
be followed by a round-table dis- 
cussion. All refinery executives are 
invited to attend 

APRIL 16—REFINERY ENGI- 

NEERING 

Alloy Steel for High Temperature 
Service—Mr. Newell Babcock & 
Wilcox Co 

Corrosion in Condensers— 

Report of Committee on Corrosion 
of Refinery Equipment— Walter 
Samans,’ chairman the Atlantic 
Refining Company 


New 3-Way Welman Auto Lock 


The A. A. Welman Engineering Company, Chicago, UL, 


Manual on Fire Protection in Re- has recently introduced two new automobile locks, Model l 


fineries—A round-table discussion and Model 4. 


of a tentative draft of the proposed Mode! 1 locks the steering apparatus as well as the igni- 


A. P. I. Manual on Fire Protec- 


tion in Refineries 


tion and in addition disconnects the main battery current. 


Manual on Disposing of Refinery The manufacturers claim that this lock is, in addition to 
Wastes—A round-table discussion of being theft proof, also fool proof and fire proof. The car 
waste SDOSs: I blems, w yar- : . 
Waste disposal problems, with par- cannot be moved by means of the starter when the switch 


ticular emphasis on a_ tentative 
draft of part two of eA. PF. Fg . : E , 
manual, which covers waste gases clal light control is provided. 


is locked. Thus, the battery cannot be run down. A spe- 


and vapors The No. 4 model does not have the special light control 


Report of Committee on Accident 
Prevention in  Refineries—C Ww 
Smith chairman Standard Oil 
Company ‘Indiana is concerned, as that of the actual 
car moving along the ground 

On a comparative test between 
last year’s Reolying Cloud and the 
present Reo Royale, in spite of the 
difference in bulk, the experiments 
showed that it required 7's h. p 
less to overcome the air resistance 


floor of the tunnel, the result would 
not be correct, either, on account of 
the friction of the floor on the air: 
that is, the air flowing next to the 
floor would not have the same ve- 
locity as the air above the car ‘ 
pa S Une Gir Sous ‘ of the large car than it did with the 
Experiments were conducted with ee 
smaller, being 60.2 h. p.” as com- 


a moving floor or belt under the ae. _t 
; ; a ;. | pared with 52.5 h. p. The distance 
model, but, due to the great speeds 


across the windshield of the Fly- 
at which it was required to move, it a i Paine 4 
offered many mechanical difficul- eS ous : = MOORES, OEE: OH Take 
ties As the tests were conducted Royale 50 inches : 

a : As the air resistance of a body is 
in the University of Detroit, the proportional to the square of the 
model undergoing test was hung velocity and the horse power re- 
from the ceiling of the tunnel by quired to overcome this resistance 
wires and connected by the same | increases as the cube of the speed, 
means to a registering balance. at 60 m. p. h. the results are not 
which records a pull as light aS/ quite as interesting, and, at 40 
one-ihousandth of a pound. A du-| m. p. h. are not to be considered 
plicate dummy of the bottom part} At greater speeds than 80 m. p. h., 
of the chassis is supported in the | the results are still more surprising. 
same manner and placed upside Though it may be true that few 
jown directly under the model,the | would drive any faster than 80 
wheels of the model and those of | m. p. h., still there are many auto- 
he dummy chassis nearly touching , mobile companies claiming for their 
‘ach othe: cars faster speeds than _ that. 

With this arrangement, a recti- , Therefore, testing cars for air 
linear airy stream is obtained at the! resistance at speeds of 90 or 100 
center line of the air flow between |m. p. h. is only keeping pace with 
the two chassis. This arrangement | the chassis designer. 
reproduces practically the same con-| Another experiment of much in- 
litions, as far as the ground effect terest to the designer is the test to 

determine the flow pattern around 
ithe car 

A metal plate is inserted in the 
{longitudinal line of the model, 
allowing it to project several inches 
1round it If the model is not to 
be used for any other purpose it 
can be cut in two halves, mounting 
»yne of these on a plate, which must 
|} also project several inches around it 
The model is now placed on a stand 
twelve or fifteen inches high and 
fastened to the floor of the tunnel 
This plate, which must be painted 
white and have a very smooth sur- 
face, is coated at the last moment 
with a mixture of kerosene and 
lampblack. The air is then turned 
on and drags the lampblack with it, 


and white of the air flow and eddy 


a 


AIR LINES resulling from use of kerosene-'ampblack mixture in wind tunnel test (Continued on Page 12) 


or battery control, but does secure the ignition and steering. 


WHY PAINT SHOPS 
FAIL 


The following is one of a series of 
articles prepared by E. W. Windsor, 


sales manager, industrial sales de- 


partment, the Sherwin - Williams 
Company, Cleveland, O.: 

Have you ever stopped to reason 
out why it is that there are only a 
few automobile paint shops making 
money and so many others are just 
getting by? It is because of one or 
more Of six reasons 

1. Lack of finishing experience and 
knowledge. You have to know what 
certain materials will do and will 
not do and then how to make them 
best serve their purpose. 

2. Insufficient capital or credit. 
It takes more money than just 
enough to buy the necessary equip- 
ment and initial stock. Remember, 
the rent, pay roll and other items 
of overhead expense must be met 
at a cervain time 

3. Poor location. If you want a 
brick business, be where’ people 
know where you are, so they can 
easily reach you 

4. Low prices. Know your costs. 
Get a fair price to take care of all 
expense plus a reasonable profit. 
Make it a business, not just a living 
or existence. Give more value than 
the other fellow, but don’t give any- 
thing away. 

5. Poor verkmanship. Ii you want 
to stay in business, don’t try to cheat 
the customer Remember haste 
makes waste.” You can’t rush the 
work through and not expect trouble 
ind come backs, as well as a reflec- 
tion on the reputation of your shop. 

6. Lack of advertising and pub- 
licity. It pays to advertise. Make 
each customer your publicity agent. 
If you can’t afford local newspaper 
advertising, use direct - by - mail 


presenting a moving picture in black | ™ethods. Let people know that’ you 


are in business and why they should 


j take advantage of the service ,your 


shop provides. 
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MECHANICAL STRIPER 


Resistance of Chromium 
Plated Plug Gauges 
To Wear 


been 
Standards, 
to de- 


weal { 


An 
pleted by the 
Department 


the 
chromium-plated 


investigation has com- 


Bureau 


f 


Ol 


of 
Commerce, 
termine resistance to of 
lug gauges. Prev- 
ious investigations conducted by the 
bureau have shown that chromium- 
plated gauges are superior, from the 
standpoint of wear resistance, to 
Zauges made of commonly used 
heat-treated steels 

The base material used 
paring all specimens was 1.05 
carbon steel, quenched in water 
from 1,470 degrees F. and tempered 
at 570 degrees F.. which was de- 
signed to give hardness value of 
50 to 55 on the Rockwell “C” scale 
Part of these specimens were lapped 
by hand and the others were ma- 
chine lapped 

The investigation showed that 
unlapped gauges have a lower re- 
sistance to wear than lapped 
gauges. The resistance of the un- 
lapped gauges to wear decreased as 
the thickness of the chromium 
plate was increased. Peaks or low 


for 
a 


pre- 


a 


microscopic 
for the 
unlapped g¢g 


undulations, which are 


character, account in- 
of the 


deve lop 


in 


feriority < auges. 


These as the 


posited 

Crack: the deposit 
with increased thickness 
that the internal stress 
with increase in the 
ness The’ greater 
stress the more 
when exter 


increased 
indicating 
increased 
plate thick- 
the internal 
readily failure 
occurs al stress is ap- 
plied 
“Frosty 
chromium plate 
higher resistance 
‘bright” deposits (lapped). The 
milky and “frosty” deposits were 
tested in the lapped condition only 
rhe “bright” deposits (lapped) ap- 
peared to give improved resistance 
to wear when heated to 570 deg. F. 
for twenty-four hours prior to lap- 
ping. This treatment given to 
expel occluded hydrogen and re- 
duces brittleness and increases the 
toughness of the chromium plate. 
When a copper plate was applied 


and “milky” deposits of 
(lapped) show 


to wear than the 


1S 


prior to the deposition of bright 
| chromium plate, the hardness of the | 
|}chromium plate was apparently 

+ creased Higher ratch hardness 
i; values were obtained on such sur- 
|faces than on a Similar plate ap- 
plied directly to the steel Im- 
proved wear resistance resulted 
from this treatment. A possible ad 
vantage of the thin layer of cop- 
per, also, is that it might facilitate 
by its apeparance, the detection of 
the wearing through of the chro- 
mium. 


SC 


also 


WATER CAR SHIPMENTS 
TO START ON LAKES SOON 
Erie, Pa., March 4.—Lake Erie 
to navigat between Detroit 
Erie, fol 
lime 


1S 


open ion 


condition 
It 
transportation of 
trucks from Det 
start this month 
cars Will be moved by 
to eastern points. 


INTRODUCES NEW OIL 

Brown Spring Company, Detroit, 
Mich., is introducing an oil 
drain valve in six different sizes, 
which is adaptable to a number of 
popular-priced cars and trucks. The 
valve is designed to facilitate drain- 
ing of the oil pan It is claimed 


an unusual 


and 


this of ihe year. is expected 
cars 
Erie 
Erie 
truck 


that moto1 


roit. t 
From 
il or 


li 


and 
will 
ra 


DRAIN 


that it will not work open and has | 
j; ample 


clearance to clear bumps 


road. 


in 
the 


in- | 


pan | 


FOR AUTOMOBILE 


FINISHING 


| 


Reeves Striper 


The E 
Campbell, 


turing 
for use in 
automobile 


a 


Mo.., 


mechanical 
finishing of 


the 


Ss. 


Tw 


Used for 


Hood Striping 


stri 


oO 


M. Reeves Company, 
is manufac- | guide. 


per 


| stripers, 
prongs guide, sells at $10. 


JACKSON MOTOR SHAFT 
REDUCES SIZE OF BOARD 


of di- 


Shaft 


4.—Board 
Moto: 
nine 


March 
the Jacks 
was 


the 


Chicago, 
of 
Company 


f at 


rectors 90nN 


reduced from to 


five annual stockholders 


meeting Directo) elected were 


Fred I 
| president 
Con poration; 

president of 

Melville C. Mason, T, 

and S. M. Havens. 

At the organization mee 
lowing, the resignation of 

Schulz as president was 
| New officers elected were Fred L. 
| Flanders, president; T. M. Carpen- 
' ter, vice-president and general man- 
ager; Melville C. Mason, secretary; 

M. D. Harrison. treasurer, and M. 

Rosenberger, tant treasurer. 

The Jackson Motor Shaft Com- 
pany is a subsidiary of the Muske- 
gon Motor Specialties Company, 
which in turn is owned by the Hou- 
daille-Hershey Corporation 


Flanders, executive vice~ 


the Houdaille-Hershey 


M. D. Harrison, vice- 
Houdaille-Hershey: 
M. Carpenter 


of 


ting fol- 
Otto § 
accepted. 


assis 


touch the surface when strip- 
ing, one of which acts as a 
The striper set, con- 
of fine and wide 
hood tool and clip 


iS 


sisting 


CURRENT PRICES OF PASSENGER CAR MODELS 


AUBURN—8-98. 123 W. B. 
Standard Models,not including free wheeling 
2-dr. Brougham. 945'Con. Cabriolet. . 1.045 
4-dr. Full Sedan.995 Con. Phae. Sed. .1,145 
B Man's Coupe .995 


AUBURN—8-98 A. 127 W. 


Models, including free 
1,195 Cabriolet 
195'5 Con. Pha 
145 


B. 
wheeling 
(R.S).1,245 
Sed .1,345 


Custom 
5 4-dr. Sedan 
B. Man's Coupe 1 
5 2-dr. Brough.1 

AUSTIN—4-Cyl. 35 
2 Roadster 


WwW. B. 


2 Coupe 
BUICK—8-5¢. 114 W. 
1,025'5 Phaeton 
-1,035 2 Spt Coupe 
1,055 4-dr Sedan 
5 Cony. Coupe 
BUICK—8-60. 118 W. B. 
Coupe 1,285 5 Phaetor 
Coupe 1,325 Spt Roadster 
5 4-dr. Sedan 
w. B 
Sedan 


445 
B. 


2 Bus 
5 2-dr 
4 Spt 


Coupe 
Sedan 
Roadster 


2 Bus 
2 Spt 


4 


4-dr 


BUICK—8-86. 


4-Coupe 1,535 


BUICK—& 182 


1,610 5 4-dr 
1,620'5 Cony 
Coupe 1.7207 4-dr 

1965'7 Lim 


WwW. B. 
Sedan 1 

Coupe ..1}, 
Sedan 1 
Sedan 


4 Spt. Roadster 
7 Touring 
2 Spt. 
5 Coupe 
CADILLAC—V-8. Fisher Custom. 
2 Coupe 2,.695'2 Con. Coupe 2 
5 Coupe 2.795 7 Sedan 
5 Sedan 2.795,5 A. W 
5 Town Sedan 3,945'7 Imp. Sedan 
2 Roadster 2.8457 Touring (I 
5 Phaeton 2.945 wood! 
CADILLAC—\V-12 140 
2 Coupe 795 7 Seda 
5 Coupe 3 895 WwW. B.) 
5 Sedan 3,895 7 Tou 
Roadster Imperial 
5 Town (143 W 
Phaeton W. Phae 
Con. Coupe 
CADILLAC 
Fleetwood 


2,035 
isd WB, 
945 
945 
ton .3,795 
$+ 095 


2, 
Phae 


leet 
3,195 


Sedan 
B.! ae 


ton 


945 7 
+945 
4.045 A 
4.045 
—V-16 Wk W. 
Custom 
2 Coupe 
2Con. Coupe 
5 Club Sedan 
» Sedan 
5Sedan Cz 
Sedan 


Sedan 


B. 


2 Roadster 
A. W. Phaeton 
2 Coupe 
5 Coupe 
5 Club Sedan 
5 Sedan 5,950) 7 
5 Sedan Cabric .125'5 Impe 
5 Phaeton 5.15015 Imy 
7 Sedan 7Im} 
5 Imperial Town 
5 Imp. Cabrio 50 (Ope 
5 Phaeton 500 Town 
TImp. Seda 52 (quarter 
Town Cabriolet dows} 
(opera seats! Town Cc: 
Town ¢ ‘leat he 
(q’'rter win.) 6,525 quarters) 
Town Cabriolet Lim. Brougl 
(full leather!.6,525'Town Brougha 
Lim Brough’m.6,525/Town Brougham 
CHEVROLET—4-Cy! oo OW. OB, 


2 Roadster 475 5 Coupe 
2-4 Sp. Roadster .495'5 Sedan 
5 Phaeton 510/5 Special 
2Coupe (3 §35|Con, Cat 
2Coupe (5 5§45'Lan. Phaeton 
5 Coach 545 

2-4 Sport Cou; 

(5 windows)... .575 
CHRYSLER—"'6."" 6-eyl 
Roadster 885'/Sedan 
Coupe 885!Con 
CHRYSLERK—58-cyl. 

2-4 Roadster 1,495 
2-4 Royal Coupe 
(Standard) 

5 Royal Sedai 
(Standard) 
2-4 Royal Coupe 

(Special) 

CHRYSLER—I mperial. 
5 Sedan 2,745(7 
5 Sedan 2/845 2 
7 Sedan 2,945) 

‘ CORD—8-cyl. 13512 W. 
395|Cabriolet 
395| Phaeton 


5,800 
5.950 
», 950 


< 


Sabriolet 


am.8 
m.9 
o7 


Sedat 


¥ iolet 


u 


1 
Fi 


0. A 


895 


*157% 


Cout 
186.4, O, 
5 Royal Seda 

(Special) 1.565 
1,495 2-4 Sport Roadster 

(6 wire wheels) 1,595 
12-4 Con. Coupe..),665 


A. 


1,525 
1,535 


211 O. 


Lim 
Coupe 


A. 


3,145 
3,150 


&-eyl. 


Sedan 
(Cl1.C) 4 Cus 


B. 


. + «2,495 
Brougham Sedan..2,595 


DE 
2 Stand 
2-4 Coupe 
4-Dr 


SOTO—Six 
740 


169%, O, 


2-4 Roadster 
-4 Con. Coupe 


A. 
Coupe 

(RS 
Sedan 775 


DE SOTO—8-cy! "177 ©. A. 

965 5 Touring 

99515 De Sedan a, 

9952-4 Con. Coupe 
(RS) 3 


3usiness Coupe 

Road. (RS) 
tand. Sedan 
De Coupe 
RS) 


L 


2£E 
2-4 
5S 
2-4 
‘ 


. 995 


DE VAUX—6 112 W. B. 


Phaeton . .. 545'Spec. Sedan, 
Business Coupe 595 Ww. W 
Spec. Coupe Custom 

(Ww.W) 16 W 
Sport Coupe ustom 

(R Ss.) i6é Ww 
Sedan 


ey*. 


Sedan 
Ww.) 
Coupe 
Ww.) 


625 

Cc 
665 
695 


0. A. 


Sedan 
Phaeton 
Coupe 


"1i64, 
5 4-dr 
5 4-d! 
2-4 Con 
R. S.' 
ti4's W. 


Business 
6 wire 


DODGE—Six. 
2 Business Coupe 735 
2-4 Stan. Coupe 
(R. 8S.) 
2-4 Roadstr 


DODGE—Six. 
Coupe 2 
wheels! 815 
2-4 Coupe (R.S.) 2-4 Coupe 
(5 wire wheels) 835 ‘6 wire 
Sedan (5 wire 5 Sedan 
wheels) 845 wheels 
DODGE—Eig ht, 118 
4 Coupe (R.S Sedan 
5 wire wheels) 1,095 wheels! 
Sedan ‘(5 wire 
wheels) 1,135 
age R94 118 
2-4 Roadstr (RS) 9955 Sedan 
2-4 Stan ‘Gens 2-4 Con 
(R.S.) 1,025 R.S) 
DURANT—6-10 4-eyl. 
Business Coupe. 735\Sedan 
Coupe (R.S.) 755 
DURANT—6-12 6-cyl. 
Business Coupe 760 Sedan 
Coupe ‘(R.S.) 780 Ch. Dr 
DURANT—6-14 G-cyl, 112 
De Luxe Models 
R.S.) 965 De Luxe 
113 W 
5955 Stand 
595 4 Sport 
645 Touring 
A. i-cyl 103'2 
Pickup Op. Ca 425.4 Victoria 
Roadste1 430,De Luxe Phaet« 
Phaeton 435'Standard Sedan 
Pickup Cl. Cab, 455 (3 windows 
De I Roadste 475 Cabriolet 
Tudo Sedan 490 4-dr.* De I 
Coupe 490 Sedan (‘2 
Sport 500'Town Sedan 
De I Town Car 


FRANKLIN—Transcontinent. 6-cyl, 125 WB 
2,295: Vic Broughan 
5!Pursuit 


Town Sedan 


755 
(RS) 755 


B. 


Coupe 
wheels! 
(R.S.) 
wheels} 
‘6 wire 


Ss 


Busine 


‘5 wire 


5 


Ww. B. 


Ww. B. 


Coupe 


112 W. B. 


112 W. B 


Sedar 
WwW. B. 


Sedat 
B. 
Sedan 
Road 


Sed: 


WwW. 


Spl. Coupe 


ESSEX—6-cyl. 
2 Coupe 
5 Coach 
4 Coupe 


FORD— Model 


(RS 


b 
80 


soa 
doh 
uxe 

win 620 
630 


Coupe 
1,200 


uxe Coupe 525 
2.395 
2 495 
425 


5 Seda 
Oxford 
Coupe 
Con. Coupe 

F RANKLIN—Transcontinent, 


6 wire 7 Sed 
2,345 Sport 
5 Spec Li 


Sedan 


6-cyl. 132 WB. 


Roadster al 
wheels) 
5 Special Sedan 2 42 
FRANKLIN—De Luxe. 6- 
5 Sedan 2,695 7 Sedan 
5 Pirate Tour 2,695'7 Limousine 
7 Pirate Phaet.2,695'Town Berline 
5 Oxford Sedan 745 wire wheels 
Club Sedan 745 Speedster 
Con Coupe § wheels) 
Town Sedan 2,775: Con. Speedster 
Vic Brougham.2,795 
GRAHAM—Standard 
Coupe 845 Roadste 
Town Sedan 895 Sedan 
Coupe ‘(R.S.) 895 
GRAHAM-—S pecial 
Coupe 925!Town 
Coupe (R.S.) 975|Sedan 
GRAHAM—Special Eight. 
Coupe ..-1,155|Sport 
Coupe (¢R.S.)...1,195, Sedan 


(5 


Six. 1s OW. 


Six. 115 OW. 


Sedan 


B. 
975 
1,035 
B. 
.1,195 


120 
Sedan 


w. 


GRAHAM—Custom Eight. 
5 Sedan 1,845/7 
7 Sedan 1,895 

HUDSON—8-cy'. 119 
2 Coupe 875|5 Town 
5 Coach 895|5 Stand 
4 Coupe (RS) 925'Sport 
HUDSON—8-cyl. 126 
5 Tour. Sedan..1,145|7 Fam 
5 Brougham 1,195.5 Club 
HUPMOBILE—Century 6. 114 W. 
5 Sedan 995|\Cabriolet (R&)) 
Com. Coupe 995'5 Phaeton 
2 Coupe (R. S.'..995|/Roadster 

HUPMOBILE—Century &. 

5 Sedan 1,295|2 Cabriolet 
2 Coupe (RS) 1,295'5 Phaeton 
2 Com. Coupe.. 295'2 Roadster (RS) 

HUPMOBILE—Series C. 2k W. 
Sedan 1,595|Victoria Coupe 
Coupe (RS)..1,595|/7 Spt. Phaeton 
Cabriolet (RS).1,5955 Town Sedan 

Coupe 1,615 

HUPMOBILE—Series 
5 Sedan 1,895, \ 
2 Coupe 1,895 ,7 
2 Cabriolet 1,895 5 
4 Coupe 1,915 

HUPMOBILE—Series U. 

7 Sedan 2,295|Sedan 
Victoria Coupe.2 295 

All Hupmobile models include 

LA SALLE—8-eyl. 154 

Fisher Custem 


2.195 


134 


isine 


Ww. B. 


Limo 2,095 
W. B. 
Sedan 

Sedan 

Roadster 
Ww. B. 
Sedan 
Sedan 


945 
995 
995 


1,195 
1,445 


B. 


1,050 
1,050 


(RS:..1,075 
118 W. 


(RS) 


) 

) 
2 

4 


H. 23 6CUW.~C 

Coupe 
Phaeton 
Sedan 


1,915 
2,005 
2,005 


ictorig 
Spt 
rown 


(RS) 
(RS?) 


137 OW. 
Limou 


B. 
2,445 


wheeling 
B. 


free 
Ww. 
5 Town Sedan 
7 Sedan 
i Iimy 


2 Coupe 
5 Sedan 
2 Con 
5 Coupe 
LA SALLE—8&-cy! 
Fleetwood 
2 Roadste1 2,24 
7 Touring 2,345 
5 Sedan Cabrio.3,245 


Coupe 2,295 Sedar 


2,295 
4 B. 
Custom 

» Sed: 
»A W 


Ww. 


nette 


Phaeto! 


145 (OW. SOB, 


Models 


LINCOLN—8-cyl. 
Standard 

Town Seda 

3 windows 


4,400 
4.400 
4,600 
> Sedan 
i Sedan 
7 Limou 
LINCOLN—8 cyl. 145 W. 
Custom Models 
Con. Sedan 
(Dietrich) 
A. W. Brougham 
Le Baron) 7,10 
A. W. Brougham 
800 (Brunn) 
win A. W. Cabriolet 
5,800, S.C. ‘(LeBaron) 
A. W. Cabriolet 
(Willoughby 6,100 (Brunn) 
Con. Phaeton Pane! Brougham 
(Derham 6,200 (Willoughby) 
Con. Coupe 
(Dietrich) 6, 
Lincoln models 


Spe PI ton 
Sport Touring 
5 Coupe 

Town Sedan 

> windows 


ae 


4,600 


ne 


B. 


Con. Roadster 

(Le Baro: 4 
2 Coupe 
(Judkins 
rline (2 
(Judkins) 
Berline (3 

(Judkins) 
Limousine 


700 


200 


Be win.} 


400 


include free whee 


A. 


ipe 


nng 


MARMON—‘0. 180 0 

Coupe 950/4 Vic. Cc 

995 2 Con. Coupe 

130-136 W. 

2 Con. Coupe 
5 Sedan 7 Sedan 

5 Club Sedan 2,345|7 Limousine 

MARMON—I6-cyl 145 W. 

5 Sedan 4,775|2 Con. Coupe 
2 Coupe 4,795'7 Sedan 

5 Cl. Cp. Sedan.4,845|5 Con, Sedan 

5 Victoria 


4,845|7 Limousine 
NASH—6-60. 


G-eyl, Bha's 
Coupe 795\4-dr. Sedan 
2-dr. Sedan 


795| Touring 
Coupe (RS) 825 

NASH—8-70. 8-cyl. 
Coupe 945|4-dr 
4-dr. Spec 955!4 Con 
Coupe (RS) 


975 
(Recent price 


995 
1,045 


2 Stand 
5 Sedan 


MARMON—35. 
Coupe. .2,275 


> 2905 


B. 
9 295 
2,495 
595 


2 Siand 


B. 
875 
,945 
995 
5,045 
Ww. 
845 
895 
1i6's W. B. 
Sedan 
Sedan 


995 
Sedan 075 


changes in bold face) 


NASH—8-80. 


Coupe 
Coupe 
4-di 


(RS). 
Sedan 


NASH—8-90. 
(124 


4-dr. Sedan 
w. B). 
Coupe 
Cabriolet oa 
Coupe (RS) 


8-eyl. 


1.24514 Con 
1,285/4-dr 
1,295 


&-cyl. 
Victor 


21 W. 
Sedan 
Town Sed 


B. 


133 W. B. 


la 


1,565! Ambassador 


1,695!7 
1,695)" 7 
1,745 


Lim 


**OAKLAND—4-cyl. 


Coupe 
2-dr. Sedan 
Sport Coupe 


OLDSMOBIL 


Standard 


2-dr. Sedan 
Business Coupe 
Sport Coupe 
OLDSMOBIL 
De 


2-dr. Sedan 
Business Coupe 
Sport Coupe 


PACKARD—8-26, 


5 Sedan 


2 Roadsiei 
4 Phaeton 
2 Coupe 

7 Touring 
2 Con. Coupe 

5 Coupe 
PACKARD—8-40. 
4 Phaeton 

2 Roadster 

2 Coupe 

7 Touring 

2 Cony. Coupe 
PACKARD—3-45 


7 Sedan 


PEERLESS—Standard 


5 Sedan 
2 Coupe I 
5 Club Sedan 
PEERLESS 
5 Sedan 
2 Coupe 
5 Club 


2S) 


RS) 
Seda 


PEERLESS—Custom 
2,.795!5 Brou 


2 Coupe ‘(RS 
» Sedan 


5 Club Sedar 


PEERLESS—8- 


De 

Sec 

2 Ce 

Club 

PIERCE 

2-4 Coupe 
5 Sport 


ar 
upe 
Sedan 


(RS) 


To 


irer 


PIERCE-ARROW—43. 


5 Sedan 
5 Club 
7 Sedan 


Sedan 


PIERCE-ARROW—4?2. 


5 Tourer 
2-4 Spt 
(RS) 
2-4 Cor 
(RS) 
Sedan 
PIERCE- 
7 Spt I< 
2-4 Con 
(RS) 
7 Sedan 
7 En. Dr. Lim 
2-4 Coupe ‘RS 
‘Le Baron! 
5 Coupe Victoria 
‘Le Baron) 
5 Con. Sedan 
(Le Baron) 
All Pierce- 
wheeling 


Roadste! 
Coupe 


rex 
Coupe 


PACKARD—+4 -35. 


2,320 Broug 


ARROW—4?2. 


Arrow 


.997 Con 
997)| 4-dr 
1,077 Custo 


E—6-cyl. 


845) 4-d1 
845, Con 
895) Patric 
E—6-cyl. 
Luxe Mod 
910 4-dr 


910'Con. Roa 


960 Patric 
Standard 
85 
Standard 


1ia's 


Sedan 


ousine 


my OW. 
Coupe 
Sedan 
m Sedan 


1is's W. 


Models 


Sedan 
Roadster 
jan Sedan 
Ww. 
els 

Sedan 
dster 
Sedan 


2 


ian 
&. 


8. 14442 


5 Club Sedan : 
t Phaeton. 


4 Spor 
7 Sed: 
7 Sed: 
Cony 


Luxe 


4 Sport 
an 


5 Sed 

5 Cou 

» Chul 
595 


De Luxe 


4,150'7 Seda 


8. 


1,495 5 Brow 
4 2 Cab: 
545 
Master &,. 

1,995\5 Brou 

1,995'2 Cabr 
2,045 

x. 


795\7 Seda 


2,845 7 Limo 
125 


eyl. 


Luxe Mast 


2,320 Cabrio 


2,370 
-ARROW—43. 


-« 
2,685;:2 
2,895 (RS 
K-« 
2,685'7 En 
2,.835'5 Con 
2,99: 

-« 
3,450/4 Spt 
5 Club 
7 Sedu 
5 Club 
3,650'7 En 
695 


.450 


8~-« 
5 Spor 
(Le 
7 En 
‘Le 
Forma 
Brot 


4,275 


4,275 
47% 


785 


4,985 


5.100 Forma 


Car 
5,100' Forms 
Lan 
5.200 
model 


PLYMOUTH—1-cyl. 


Roadster 
2 Bus. Coupe 
2-dr. Sedan 

4 Roadster 


2 Bus. 


535\5 Phae 


565/2 Coupe 


565/4-dr 
610/4 Con. 


-4 Sport 


uD 
an Lim 
Sedan 


140'% 
Phi 


x 
1etol 


pe 
Sedat 


&. 245! 
n Lim 
11k OW. 


ghan 


jiolet RS 


12h 
gham 


lolet 


ms W. 


gzham 
n 
usine 


Ww. 


B. 


tban 


Jet 


w. 
le 


yl 4 


Roads 
’ 


yl my OW. 


Dr. Limou 
Sedan 
yl. 142 W. 
Phaeton 

Sedan 
n 

Berline 
Dr. Limou 
yl. 199 OW, 
t Sedan 
Bai 
Di 
Baron) 
1 Town 
igham 
1 Town 


on 


1l Town 
daulet 


s include 
*167 O. A. 
ton 
(RS). 
Sedan 
Coupe 


w 


1,05 
1,09 
1 


B. 


925 


935 
960 


B. 


990 
1,000 
1,025 


B. 


1 


2,895 


B. 


3,145 


3,650 


B. 


50 


Limou 


6,400 


free 


625 
625 


9 
097 
157 


STUDEBAKER—Dictator 
2 Coupe 
4 Coupe 
STUDEBAKER—President 8-80. 


2 Coupe 
4 State 
4 State 
STUDEBAKER—President 
7 Tourer 

7State T 
7 Sedan 


5 Brougham 7 


5 Brough: 


5 Sedan 2,245 
2 Cou 


2 Speed 
4 Speedste) 


7 Speedster 
5 Sed: 


112 W. 
Coupe 
Sedan. 
Sedan 


eyl. 


*PONTIAC—6 cyl. B. 
Sedan 2\Con 
2\4-dr 
2:Custom 
CLOUD—6 
1,695; Cou pe 
REO FLYING CLOUD—8 cyl. 
Sedan 1,995'Coupe 
REO ROYALE—8 cyl. 
Sedan 2,485| Coupe 
STUDEBAKER—Six. 114 W. 
Including free wheeling 
795| Tourer 
845! Regal 
5 4-dr. Sedan 895'5 Regal 
4Coupe (RS) 895 (6 wire 
STUDEBAKER—Commander 8-70. 
4 Coupe 1,585'5 Brougham 
5 Sedan 1,585 (Cloth) 
4 Victoria 1,585 5 Brougham 
5 Regal Sedan. .1,785 (Mohair) . 1 
8-ey!l, 114 W. 
1,095:5 Sedan 1 
1,150 Regal Sedan ] 
130 W. 
1.850 5 State Sedan 
1,850 (Mohair) 
1,950'5 State Sedan 
2,050 (Cloth) 
8-90. 1346 
1,850 State Victoria 
150'7 State Sedan 
§ (Mohair) 
State sedan 
(Cloth) 
ine 


842 

842 

882 
Ww. B. 
1,695 
130 W. B. 

‘ 1,995 
Ww. B. 

2.485 
B. 


2-dr 
Coupe 
Sport Coupe 
REO FLYING 
Sedan 


ad 
7 
81 


135 


895 
895 


Roads 
2 Bus 


ter 
Coupe Tourer 
Sedan 

wheels) . 95 


124 W. B. 
1,785 


785 
B. 
150 
250 
B. 


5 Sedan 


Roadsti 
Coupe 


ourer. .2 


(Mohair! 


n 7 Limous 
Cloth) 
STUTZ—LA 


ipe 


i-eyl, 123': W. B 
2 Speedster 
4 Speedstei 


ter (TC) 


or 


pe 2.245 4 Speed 
Ce 2,445 
STUTZ—MA. &-cy)l. 
5 Coupe 3.445 Cal 
2 Coupe 3,49 
3.495 
$495 (TC) 
% cvl. Custom. 145 W. 
595.7 Limousine 
3.855 Cab. Coupe 
895'5 Con. Sedan 
%-cyl. Salon. 145 W 
7 Sedan Limeus 
§ (Le Baron) 
5 Trans. Cabriolet 
le Baron) 5,610 
rrai Town Cai 
(Le Baron) 5,700 
Trans. Town Car 
9 Fleetwood) 7,495 


"ab ipe 


13412 W. B. 
Coupe 
Speedster 
in 


4 Speedstei 


595 
595 
3,695 
3,795 
B 
3.995 
3.995 
4.395 
B 
ine 
195 


To! 


tel » Sed 


STUTZ—MB. 

n 

Sedan 
rZ—MB. 

in 

Baror 
Brougham 
(Le Baror 

i) Sedan 7 
(Le Baron 
Bro. Limousine 
‘(Le Baron? 

5 Sed Limousine 
(Le Baron) 


STUTZ—MA 


STt 
5 Sed 


4,79 


5,1 


5,195 
& eyl 442 W. 
Chateau Series Weymann 
amps 4.145 5 Ver 
TZ—MB. &-cyl 
Chateau Series 

imont 4.545 5 
WILLYS—6-97. 
2 Roadster 495 
5 Touring 545 
2 Coupe 565 
WILLYS—6-98-D.  6-cyl 
ctoria Coupe,.795 4 Vic 
andard Sedan.795 5 Sedan 
WILLYS—8&-80-D. 
4 Victoria Coupe..995 4 \V 
> Sedan 995 
5 Sedan ‘(De L).1,095 
WILLYS-KNIGHT—66-D. 6G-eyl. 121 
4 Vic. Coupe 1,095 4 Victoria Coupe 
5 Sedan 1,095 (De Luxe) 
5 Sedan (DeL)..1,195 

Over all length 
wheel base 

**As delivered 
they vary in 
country and the 
given above are for 


B. 


villes 


m5 W. 
Weymann. 
Monte Carlo 
G-eyl 110 W. 
» Club Sedan 
» Sedan 


cl 


sTt 


4 Long 


B 


5 Chi 
B 


Ww. B 
(DeL) 850 
(De L) 850 
K-cyl. 121 W. B. 
ictoria Coupe 
De Luxe) 


113 
4V Coupe 


Si 


1.095 


Ww. B. 


.1,195 


of chassis instead of 
prices only are quoted, 
different sections of the 
Oakland-Pontiac prices 


New York city only 
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Cumulative New Commercial Car Registration Statistics, February, 1931 : 


States 


mond-T 
Republic 
Stewart 
Whippet 
Knight 
laneous 


Chevrolet 
Willys- 


Brockway- 
Indiana 


as 
on 


4 2 ‘ 1 1439 Illinois 


Illinois | i 
Til, 1930 | 10 12 G76 87 88 20,747; ~—«21)—=«217 3! 29 ‘16| 3; 121; 2141, 1930 


Cumulative New Commercial Car Registration Statistics, January, 1931 


Returns for today: Iowa, Mississippi, New Jersey, New Mexico, Oklahoma, Tennessee, Vermont and Wyoming 


382 


Some of this data has been published previously, but it is given here complete for the convenience of oursubscribers. 
Figures in this table are from R. L. Polk & Co. of Detroit, with the exception of Illinois, which are supplied by the Robinson Advertising Service, Springfield, Ill, and New Jersey, which 
are furnished by the New Jersey Motor List Co., New Car Division, Trenton, N. J. Readers desiring county, city or town lists, or lists of owners in any given section, may obtain these 
by addressing any of these three companies, Commercial Car Registrations do not include buses. 


iy 


Brockway- 


Indiana 
4 


States 


States 


Chevrolet 
mond-T 
Sterlin 
Studebaker 
Whippet 
Miscel- 


Autocar 
Ford 


255 Alabama 
129 Arizona 


~ 

-_ 

So 
— 


Alabama 


vo) 


Arizona 
r Arkansas 


Ww 
ww 


359 Arkansas _ 
194 Conn. 7 
70 Delaware | 
932 Florida 
182Idaho 
2005 Illinois 


776 Indiana 


tw 
“1 Ww =] bw 
_ 


wo 3 


Conn. 
Delaware 
Florida 
Idaho 


1 
nw 


Ilinois 


546 Iowa 

~ 280 Maryland 
500 Minn, 
116 Miss. 


Iowa 
Maryland 
Minn 
Miss. 
Missouri 
Montana 
Nebraska 
Nevada 

N. Hamp. 
N. Mexico | — 
N. Jersey | 19 
Nor. Car. os: 4] 
Nor. Dak, [a 
Ohio 


313 Missouri 
~ 182 Montana 
643 Nebraska _ 
' 52Nevada 
32 New Hamp 
203 N. Mexico 
1435 N. Jersey s 
463 Nor. Car. 
98N. Dakota 
980 Ohio Z 
438 Oklahoma _ 
301 Oregon E 
1329 Penna. 
~ 88Rh. Island 
315 S. Carolina 
193 S. Dakota 
290 Tennessee 
83 Utah 
60 Vermont | 


| 
| 
| 
| 
| 
| 
| 
| 
Indiana | 
} 
| 
| 
| 
| 
| 
| 
| 
| 


~ Ww 


tw 


Cec Kw Nw 


6 


No oe 
~1] Ww - - 


Okla. 
Oregon 


~ 29 
22 


ui oe 


on mw whN 


=] 


i a 
a aie 
tL 
Penna. 3 
R. Island ; 
§. Car : 7 
= Dakota | 
Tenn. a ae 
ft 
ie 
. 
- 
| 
o 
| 
| 


m ty 


Utah | 


Vv ermont 
352 Virginia 


251 West Va. 
654 Wisconsin 


bo 


Vv irginia 
West Va. 
Wi isconsin 


~ 160 
~ 92 
242 
17 

“— 


“ 


68 4980 


¥ 
me TO PhS a] ww Ww 


Ne 
So] 


75 Wyoming 7 


Wyoming 
100 D. of Col. 


D of C, 


Ww te ¢ 


Totals Totals 
710 Ala., 1930 
184 Ariz., 1930 
379 Ark., 14930 
237 Conn., ’30— 
66 Del., 1930— 
829 Fla., 1930— 
84 aie 30 

2427 IIL, 1930 
1093 Ind., 1930 
602 Iowa, 19 0 
334 Md., 1930 
35 Minn., °30° 
318 Miss., °30 
513 Mo., 1930 _ 
233 Mont., °3 
868 Neb., 1930_ 
22 Nevada, 30 
46 N. H., 1930 
1587N. J., °30_ 
107 N. M., °30— 
599 N. C., 7°30, 
166.N. D., 1930 

~ 1470 Ohio, 30 
581 Okla., °30- 
148 Ore., 1930. 

1755 Penna., 30 

~ 492R. 1, 1930 

~ 1930 

— ¢ D., °30- 

3, ai ‘ I: 9 a | 2 ‘ ; ‘ : 666, Tenn., °30— 

= ; 


Ala., 1930 | 1 340 
Ariz., 1930] — 46 
Ark., 1930 | 5 
Conn., 739 | 
Del., 1930 | 
Fla., 1950 | 
Idaho, °30 | 
T., 1920 | 
Ind., 1930 | 
Towa, °30 | 
Md., 1930 | 
Minn., 30 | 
Miss., °30 | 
Mo., 1930 | 
Mont., °30 | 
Neb., 1930 | 
Nev., 1930 | _ 
i. H., 730 | 
J. 1930) 19 43 
M., °30 | 
C., °30 | 
. D., °30 | 
Ohio, 1930] 
Okla., "30 | 
Ore., "30 | 
Pa., 1930 | 
R. Ish, 30} 
8. C. 30 
S. D., °30 
Tenn., °30 
Utah, "30 
TE a 
Va., 1930 | 275 
Ae ae ee 
Wis., "30 | ; 264 Ts I : 15 
Wyo., 1930} 20 57| 3| 
D.C, 30) 8 l 33. 2 | | 11 
Totals | 94' 145! 6125! 206! 964/ 24 ; 117| 8474! 469) 1292) 
~~~" FCarried in the Miscellaneous Column. 


= 8 


aIsiwwe 


~ 146 Utah, 3 

67 Vt., 1930 
~  168.Va., 1930 
~~ 329,W. Va., °30 
) ~~ 873, Wis., 1930 
aSCt*~«~«s on ; 7 ~ ~~ 115/Wyo., °30 
2 : “aT 7 |, gf ©! Mon om 
211] | 5 89/ 403} 19913} Totals ; 


Zi 





—— 


One 


EW YORK, March 4.—One 
of every eight motor vehicles 
manufactured 1930 by United 


States and Canadian manufacturers 
went into the export market, ac- 


cording to the official Department 


out 


in 


of Commerce figures, now available 
in units for the first time. 

The United States 405,015 
cars and trucks into the export 
market and Canada added 44,553, 
making a total of 449,568, equivalent 
to 12.8 per cent. of the total produc- 
tion of 3,509,000. The figures in- 
clude actual shipments out of the 
United States and Canada of com- 
pleted motor vehicles and the cars 
and trucks assembled abroad in the 
plants of United States or Canadian 
manufacturers. 

This export total for last year 
compares with 848,011 in the pre- 
ceding year, a decline from 1929 of 
47 per cent. 

Export shipments took on a better 
tone as the year 1930 drew to a close 
and in December there was a sub- 
stantial increase of 17 per cent. over 
the preceding month and the de- 
cline from: the corresponding month 
of 1929 was only 29 per cent., as 
against the falling off of 47 per cent 
for the entire year. 

The absorption in the export mar- 
ket of 12.8 per cent. of the total out- 
put last year compared with 149 
per cent. in 1929 and 18 per cent. in 
1928. The export market was badly 
hit during 1929 by the beginning of 
the world-wide business depression 
and showed no signs of recovery 
until near the close of last year. 

Here are how the month-by-month 
exports of motor vehicles from the 
United States and Canada in 1930 
compared with 1929: 


sent 


1930 
44,456 
40,761 
52,677 
56,423 
49,161 
35,451 
31,191 
28,994 
30.994 
26,593 
24.707 
28.162 


1929 
61,392 
76,861 

108,743 
94,743 
73,556 
80,545 
81.110 
75.716 
55.437 
56.466 
44.066 
39,981 


January 
February 


August 
September 
October 
November 
December 


Totals. 449,568 848,011 
December statistics, now available 
for the first time, show total exports 
in that month from the United 
States of 24,517 cars and trucks, as 
compared with 35,115 in the corre- 
sponding month of the preceding 
vear, a decline of 30 per cent., and 
comparing with 22,119 in Noyember, 
a gain of 10 per cent 

Canadian exporis 
month of the vear 
3,645 units, as against 
cember, 1929, off 25 
comparing with 2,588 
a gain of 40 per cent 

Total exports 
tries in December 
against 39,981 before, off 29 
per cent., and comparing with 
24.707 in November, a 17 
per cent. 

Passenger car exports from the 
United States in December totaled 
14,951. as against 19,309 in Decem- 
bef, 1929, off 23 per cent., and com- 
paring with 11,934 in the preceding 
month, up 25 per cent. Truck ex- 
ports from the United States in the 
final month of 1930 amounted to 
9,566. as compared with 15,806 a 
year ago, a drop of 39 per cent., and 
comparing with 10,185 in the pre- 
ceding month, off 6 per cent. 

Canadian exports of passenger 
cars in December amounted to 2,193, 
as against 3,015 a year before, a 
drop of 30 per cent., and comparing 
with 1,260 in November, an increase 
of 73 per cent. Canada’s truck ex- 
ports in December were 1,452, com- 
paring with 1,851 a year ago, off 
22 per cent., and with 1,328 in No- 
vember, up 8 per cent. 

Aggregate exports of passenger 
cars by both countries in the final 
month of the year were 17,144, which 
compared with 22,499 in the corre- 
sponding month of 1929, a drop of 
24 per cent., and with 13,194 in No- 
vember, an upturn amounting to 29 
per cent. 

Total exports of trucks from the 


in the final 
amounted to 
4.866 in De- 
per cent., and 
in November, 


two coun- 


28.162. cs 


the 


were 


for 


vear 


of 


two countries in December totaled | Feb. ... 25,036 
11,018, as compared with 17,482 in!Mar. .. 30,792 
December, 1929, off 36 per cent., and! Apr. ... 33,816 


Out of Eight Cars 
Goes Into Export Sales 


comparing with 11,513 in November, 
off 4 per cent. 

Export of 405,015 
and trucks by the United States last 
year compared with 734,211 in 1929, 
off 44 per cent., while Canada’s total 


shipment cars 


of 44,553 units compared with 101,- 
711 in the preceding year, a drop of 
56 per cent. 

Passenger car the 
United States for the full year 
reached 247,364. as compared with 
456.958 in 1929, off 46 per cent., while 
in Canada passenger car exports 
were 28,841, as against 64.863, off 55 
per cent. Combined passenger car 
exports from the two countries 
amounted to 276.205, as compared 
with 515,942 in 1929, a drop of 46 
per cent. 

United States manufacturers sent 
into the export market 157,651 mo- 
tor trucks during the past year, in 
contrast to 289,342 in the vear pre- 
ceding, a falling off of 46 per cent., 
while Canadian truck factories re- 
leased 15,712 units to the export 
market, as compared with 36,848 in 
1929, off 59 per cent. Combined 
truck exports from the two countries 
were 173,363, as against 319.980 in 
1929, off 45 per cent. 

As usual, a larger share of 
total truck production last year 
went into the export market than 
that of the passenger car output. 
Of ali the trucks built in both the 
United States and Canada, 30.4 per 
cent. went into export shipments. 
This compared with 40.2 in 1929. 

In 1930, 9.4 per cent. of the com- 
bined passenger car output of the 
two countries was exported, as 
against 10.8 per cent. in the pre- 
ceding year. 

Following are the passenger car 
and truck exports from the United 
States, month by month, as com- 
pared with the preceding year: 

CARS TRUCKS 
1930 1929 1930 1929 
22,753 33,639 18,750 18,782 
25.036 40,810 11,488 25,202 
. 30,792 61,131 ‘ 32,084 

33,816 61,683 25,869 

27,825 41,592 403 

19,265 45,081 7,245 

16,691 39,029 .762 

14,650 36,707 380 

15,459 28,819 19,977 

14,192 28,664 8,165 

11.934 20,494 667 

14.951 19,309 9,806 


exports from 


the 


Jan, 
Feb. ... 
Mar. 
Apr. 
May 
June ,, 
July 
Aug 
Sept. .. 
Oct. 
Novy. 
Dec 


22 

12,516 
10,979 
10,422 
10,987 
9,533 
10,185 
9,566 


Totals 247,264 456,958 157.651 289,342 
Here Can- 
ada: 


are similar figures fon 
CARS 
1930 1929 
Lae 5.640 
2,498 7.694 
5,029 10.194 
2,303 4.164 
2 
9 


TRUCKS 
1930 
1.636 
1,739 
1,27) 

968 

893 
1,430 
1,050 
1,370 
1,702 

865 
1,328 
1,452 


Jan, 
Feb 
Mar. 
Apr. 
May 
June .. 
July 
Aug. 
Sept. .. 
2. 
Nov. 
Dec. 


131 5,727 

.240 5,346 
2,471 4,732 
2,552 4.901 
2,844 4,293 
2,003 5,635 
1,260 


3,522 
2,193 3,015 


mw bio bw NM & 


Totals 28,841 64,863 15.712 36.848 
Following are export figures for 
1930, with the per cent. of total out- 
put indicated: 
CARS AND TRUCKS 
™% of 
Output 
Ex- 
ported 
15.7 
11.8 
12.6 
12.0 
11.1 
10.1 
11.3 
12.4 
13.5 
16.7 
17.5 
17.5 


U.S. 
- 41,503 
. 36,524 
46,369 
53,152 
46,137 
31,781 
27,670 
25,072 
26,446 
23,725 
22,119 
24,517 


Canada Total 
2,953 44.456 
4.237 40,761 
6,308 52,677 
3,271 56,423 
3.024 49,161 
3,670 35,451 
3,521 31,191 
3,922 28,994 
4.546 30,992 
2,868 26.593 
2,588 24,707 
3,645 28,162 


Jan. 
Feb 
Mar. 
BOP. oc 
May 
June 
July 
Aug. 
Sept. .. 
COR, 
Nov. 
Dec. 
Totals 405,015 44,553 449.568 12.8 
PASSENGER CARS 
% of 
Output 
Ex- 
Canada Total ported 
1317 24,070 9.8 
2,498 27,534 93 
5,029 35,821 10.2 
2,303 36,119 - 9.1 


U.S. 


Jan. .. 22,753 


| Sept. .. 
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ESSEX SALES SWING 
UPWARD: JANUARY 


‘Automotive 


Business in West 


EXCEERS DECEMBER High, Census Figures Show 


New York, March 4.—Retail sales 


lof mew Essex passenger cars took a 


sharp upward swing in January over 
the preceding month, according to 
available 


the 


registration returns now 


from thirty-seven states and 


District of Columbia. 

Essex registrations in these states 
in the month of the yeat 
amounted 1.926. as against 3,266 
in the corresponding month of las! 
year, a decline of 39 per cent., but 
comparing with 1,559 in December 
1930, an increase of 23 per cent. 

Essex sales in five states in Janu- 
ary actually were ahead of the cor- 
responding month of last year 
These states and the comparative 
sales were Delaware. 13 to I11; 
Florida, 96 to 81; Maine, 25 to 15; 
Minnesota, 61 to 48, and New Hamp- 
shire, 11 to 4. Iowa sales were 61, 
as against 63 a year ago, while 
Vermont's January registrations 
amounted to 9, as compared with 
10 in the corresponding month of 
last year. 

Essex registrations in the follow- 
ing twenty-two states were higher 
in January than in the preceding 
month: Arizona, Arkansas, Con- 
necticut, Florida, Idaho, Illinois, 
Indiana, Maine, Minnesota, Mon- 
tana. Nebraska, Nevada. New Hamp- 
shire. New Jersey, North Dakota 
Oklahoma, Oregon, South Carolina. 
South Dakota, Utah, Wisconsin and 
Wyoming. 

Following are Essex 
in the thirty-seven 
trict of Columbia 
compared with 
month of last 
1930 


first 


to 


registrations 
states and Dis- 
for January, ac 
the corresponding 
year and December 


Jan. '31 
Alabama ..... 
Arizona 
Arkansas 
Connecticut 
Delaware 11 14 
Florida 81 66 
Idaho } 2 
Illinois 94 
Indiana 38 
Iowa 
Maine 
Maryland .... 72 
Minnesota ' 26 
Mississippi .. 1 
Missouri 
Montana 
Nebraska 
Nevada ; 
N. Hampshire 
New Jersey 301 
New Mexico.. 2 
N. Carolina 39 
North Dakota 5 19 
Ohio 208 382 
Oklahoma 22 31 
Oregon 16 
Pennsylvania. 258 
Rhode Island 6 
S. Carolina 
South Dakota 
Tennessee 
Utah 
Vermont 
Virginia 
West Virginia 
Wisconsin 
Wyoming 
Dist. of Col... 


Jan. ‘30 Dec. 30 

64 13 

9 5 

33 0 
46 


13 
72 


23 


15 
24 52 
14 44 
eo 114 

9 30 
9 10 
48 125 
29 75 

113 123 
17 21 
18 42 

3.266 


Totals ....1,926 


29.956 
21,505 
19,162 
17,202 
18.303 
16,195 
13,194 
17,144 


May 27,82: 
June ,. 19,26! 
July 16,691 
Aug. 14,650 
Sept 15,459 
Oct. 14,192 
Nov. 11,934 
Dec. 14,951 


~1 2 
ou 


Co tn bm 
ona 
ame 


NEN NNNWN 
Sed 
w OS & 


™ bh 


Totals 247,364 28,841 276,205 
TRUCKS 
“© of 
Output 
Ex- 
Canada Total ported 
1.636 20,386 52.8 
1,738 13,227 25.9 
1.279 16.856 25.3 
968 20,304 28.5 
893 19,205 32.9 
1,430 13,946 288 
1050 12,029 28.6 
1370 11,792 28.6 
1,702 12,689 286 
865 10,398 26.2 
1328 11,513 33.2 
1,452 11,018 33.4 


30.4 


U.S. 
18,750 
11,488 
15,577 
19,336 
18,312 
12,516 
10,979 
10,422 
10,987 
9,533 
10,185 
9,566 


Jan. 
Feb. ... 
Mar. .. 
BOP a3 
May 
June 
July 
Aug. 


Oat. .0 
es ae 
Dec. «- 


Totals 157,651 15,712 173,363 


W ASHINGTON, March 4—New 
releases of retail business re- 

| ports in the 1930 census of distribu- 
tion embody figures from a number 
of Middle 
as follows: 

Retail business in 
Ill was approximately 
The 1930 population of East 
10,107 

The food group takes the lead in 
this report. with the automotive 
group second and the lumber and 
building group third in order of 
sales. 

The automotive group. with nine- 
teen establishments, reports sales of 
| $753,690, or 26 per cent. of the total 
| retail business. Sales in five motor 
vehicle establishments amount to 
$566,210. and sales through three ac- 
tire and battery stores are 
$118,312. A total of six filling sta- 
tions reported with aggregate 
sales of $51.218 in gas, oil, tires and 
othe1 This merchandise 
is also sold in tive garages whose 
total business of $17,950 includes 
receipts from repairs and storage, as 
well as from sales 

Retail business in Waukegan. 
was in excess of $23,000,000 
1930 population of Waukegan 
33,499 

The food group takes the lead in 
this report, with the automotive 
group second and the lumber and 
building group third in order of 
sales 

The automotive group, with 
eighty-seven establishments, reports 
sales of $5,152,038, or 22 per cent. of 
the total retail business. Sales in 
seventeen motor vehicle establish- 
ments amount to $3.897,023, and 
sales through fifteen accessory, tire | 
and battery stores are $394,747. 
total of thirty-seven filling stations 
is reported with aggregate sales of 
$746,046 in gas, oil, and othe 
accessories This merchandise is 
also sold in fifteen garages which 
report a business of $83,648, and this 
figure includes receipts from repairs 
Of the filling stations 
reported, nineteen are single-station 
independents, with sales of $406,467 
and eighteen are multi-unit organi- 
zations With sales of $339,579 

Retail business in Jeffersonville, 
Ind., was in excess of $4,400,000 
The 1930 population of Jefferson- 
ville was 11,945 

The food group takes the lead in 
this report. with the automotive 
group second and the lumber and 
building group third in of 
sales 

rhe automotive group, with 
tablishments, does a _ busines 
$1,038.543, or 23 per cent. of the 
retail busines Receipts in 8 motor 
vehicle establishments amount to 
$778.016, and in 7 accessory 
tire and battery stores to $93,306. A 
total of 8 filling stations is reported 
with aggregate of $163,621 in 
gas, oil. tires and other accessories 
Retail business in Muskegon 
Mich., was in excess of $32,800,000 
The 1930 population of Muskegon 


and Far Western cities, 


East Moline 
$3,000,000 
Moline 


Was 


cessory, 


Is 


accessories 


tll 
The 
was 


tires 


and storage 


orde! 


24 es- 
ol 


total 


} 
Sales 


ale 
saies 


was 41,390 


the 
food 


takes 
the 


The automotive 
lead 


group 


in this report, with 


| group second, and the general mer- 


chandise third order of 
sales 

The automotive group, with ninety- 
eight establishments, does a business 
of $7.530.171, or 23 per cent. of the 
total retail business Receipts in 
nineteel) motor vehicle establish- 
ments amounted to $5.560,892, and 
sales in eleven accessory, tire and 
battery stores to $306,335. A total of 
fiftv-one filling stations was re- 
ported, with aggregate sales of $1,- 
488.604 in gas, oil, tires and other 
accessories This merchandise 
also sold in fifteen garages, whose 
total business of $144,779 includes 
receipts from repairs and storage as 
well as from sales. Of the fifty-one 
filling stations, seventeen are single- 
station independents, twenty-two are 
local multi-unit organizations and 
twelve are sectionat or national 
chains, 

Retail business in Cambridge, O., 
| Was in excess of $8,000,000. The 1930 
population of Cambridge was 14,613. 

The autagmotive group takes the 
|lead in this report, with the food 
|group second and the general mer- 
chandise group third in order of | 
sales. | 

The automotive group, with forty- | 


group in 


is 


' the 


nine establishments, does a business 
of $2,356,684, or 28 per cent. of the 
Receipts in six- 
motor vehicle establishments 
to $1,402,489 and sales in 
eleven accessory, tire and battery 
stores to $301,977. A total of twenty- 
one filling stations is reported, with 
aggregate of $652,218 in gas, 
oil, tires and other accessories 

Retail business in Campbell, O., 
was in excess of $2,000,000. The 1930 
population of Campbell was 14.673. 

The automotive group, with thir- 
teen establishments, does a business 
of $143,560. A total of nine filling 
stations is reported with agrregate 
sales of $123,360 in gas, oil, tires 
and other accessories. This mer- 
chandise is also sold in four garages, 
whose business of $20,000 includes 
receipts from repairs and storage as 
well as from sales 

Retail business in Elyria, O., wes 
approximately $17,000,000. The 1930 
population of Elvria was 25,633 

The automotive group takes the 
lead in this report, with the food 
group second and the apparel group 
third in order of sales 

The automotive group, with fifty- 
three establishments. does a_ busi- 
ness of $4,293,466, or 25 per cent. of 
the total retail business. Receipts 
in thirteen motor vehicle establish- 
ments amount to $2,875,044, and 
Sales in twelve accessory, tire and 
battery stores to $333,997. A total 
of twenty-seven filling stations is 
reported with aggregate sales of $1,- 
067.175 

Retail business in Findlay, O.. was 
in excess of $12,000,000. The 1930 
population of Findlay was 19,363. 

The automotive group takes the 
lead in this report, with the gen- 
eral merchandise group second and 
food group third in order of 


total retail business. 


teen 
amounted 


Sales 


sales 

The automotive group, with sev- 
enty-five establishments does a 
business of $3,143.240, or 26 per cent. 
of the total retail business. Sales 
in twelve motor vehicle establish- 
ments amount to $1,822,985, and 
sales in seventeen accessory, tire 
and battery stores to $280,226. A 
total of twenty-seven filling stations 
is reported with aggregate sales of 
| $841,338 in gas, oil, tires and other 
accessories This merchandise is 
also sold in seventeen garages whose 
total business of $168,991 includes 
receipts from repairs and storage, 
as Well as from sales 

Retail business 
was in of 
1930 population of 
18.716 

The automotive 
six establishments 
of $2,483,088 24 


total retail business 


in Lancaster 
$10,000,000. 
Lancaster 


O., 
The 
was 


excess 


group, with sixty- 
does a business 
per cent. of the 

Sales in twelve 
tablishments amount 
and sales in five acces- 
tire and battery stores to $59,- 
A of thirty filling sta- 
is reported, with aggregate 

ales of $667.528 in gas, oil, tires and 
othe This merchandise 
is fourteen garages, 
whose of $44,862 in- 
cludes repairs and 
Storage. 

Retail business in Lima 
excess of $26,700,000. The 
lation of Lima was 42,287, 

The automotive group takes the 
lead in this report, with the food 
group second and the general mer- 
chandise group third in order of 
sales 

The automotive group, with 100 es- 
tablishments, reports sales of $6,810,- 
576, or 25 per cent. of the total retail 
business. Sales in eighteen motor 
vehicle establishments amount to 
$3,926,662, and sales through seven- 
teem accessory, tire and _ battery 
stores are $985,982. A total of fifty 
filling stations is reported, with ag- 
gregate sales of $1,312,075 in gas, oil, 
and other accessories. Three 
other automotive establishments re- 
port sales of $33,600. Of the filling 
stations reported, eleven are single 
station independents, with sales of 
$187,957; local multiunits report six- 
teen filling stations, with sales of 
$712,052, while twenty-three units of 
sectional and national chains report 
sales of $412,066. 


or 
motor vehicie es 
o $1653,.125 
sory, 
023 

tions 


tota! 


accessories 
sold in 
total business 


receipts fiom 


also 


, O.. Was in 
1930 popu- 


tires 
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Chevrolet Sales Top 1930 
In New England and East) 


NEW YORK,March 4.—Retail sales 
of new Chevrolet passenger cars 

in January exceeded those of the 
corresponding month of last year in 
New England, the East and on the 
Pacific according to the 
tration returns thirty 
states and the District of Columbia. 
Each section of 
resented these 


which 


coast, regis- 


from -eight 


the country is rep- 


states, the only 


in 


ones from January registra- 


thus far 


be 


tion reports are available 


although only 
heard of on the Pacific 
Five New England stat 
ported, five in the East 
District of Columbia 
five around the Great 


the Middle West 
Rocky Mountain 
Sales of Chevre in Jan 
made the best showing in 
England, the total for the five 
being 602, as compared with 
year ago, a gain of 24 per ce 
Massachusetts is yet to be heard 
from, however, and this state may 
change the rate of increase. Chevro- 
let up in each of the re- 
porting states in this sectoin 
Vermont, where was a 
of only one unit 
With New 
states of the E 
5,200 Chevrolet 
against 4.009 
20 per cent 
for the best p 
this section, with 
this vear is compare 
in January, 1930 
Pennsylvania and Maryland 
ported increased Chevrolet registra 
tions over a year ago, while declines 
were reported from West Virginia 
and Delaware. 
The bigge shi 
sales occurred in 
the reporting states 
of 7,999. as compared 
the corresponding month 
year, a drop 
The 
show 
sponding 
Florida 
and the 
330, as com 
Registrat 
cars in the 
the Great 
7.877, as ¢ 
corresponding 
decline of only 
Minnesota 
this group to show 
a year agi 
as compared 
were off only 
in Indiana 
In the agricultural 
Middle West, with 
porting, Chevrolet 
4,267, against 4,466 in 
1930, falling off of only 4 per 
cent Oklahoma reported an in- 
crease in January over a year ago, 
as did North Dakota. Iowa, Ne- 
braska and South Dakota 
small declines 
Sal of the 


Oregon has n 
Coast 

*s have 
ten and the 
in the South 
Lak 


Seve 


live in 


and n in the 
area 

uars 
New 
states 


484 a 


nt 


let 


sales were 


missing 
report at 


registrations 


Yor 


K 
toli 
Oo, a Balh 


yunted 


Vear ag 


w Jé 


a 

NY 
IN 
a 


rsey act 
the increase 
266 re 


d 


rt i 


>” yistr: 


re- 


Lip Ih 
South 

snowed a 
with 11 

ol 


tota! 
944 in 
last 
of 33 pet 
tate 


OnLy 

an illcrease 
month [ 

with 1,210 
Distri 
pare 

ions 
fives 
Lake 

ympared 

month 

10 per 

the only 

an increa 
tration 


was s 
ot 
Illinois 


were 


ove! 
899 

sales 

those 


ith reg 


Vv 
AS 


of the 
ates re- 
aggregated 
January, 


tion 


ser 
five 
sales 

as 


a 


Chevrolet in the 
Rocky Mountain region, with en 
states reporting, all except Colorado 
amounted to 1,031, as compared with 
1,100 in January a year ago, a fall- 
ing off of 6 per cent. Sales were 
higher than last year in Idaho, New 
Mexico and Nevada. while Montana, 
Arizona, Utah and Wyoming showed 
declines. 

Registrations of the 
Oregon in January tot 
against 192 in January 
of 146 per cent 

Following are Chevrolet 
trations in the seven geographical 
divisions in January, aS compared 
with the corresponding month of 
last yea 


Ss 


sev 


Che vre 
iled 4 
1930, a 


in 
As 


let 
74 
Pain 


the regi 


1930 
484 
4,009 
11,944 
8,816 
4,466 


1931 
602 
5,200 

. . 1,999 
7,877 
4,267 


New 
East 
South 
Great 
Middle 
Rocky Mounts. .1,031 1,100 
Pacific Coast 474 1924 146 

Among the states that have re- 
ported for January thus far, Chev- 
rolet sales exceeded those of a year 
ago in fourteen and in the District 
of Columbia. 

Following are the Chevrolet new 


England 


Lakes 
West 


showed 
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| CHRYSLER DEALERS 
TAKE BIG ORDERS| 


(Continued from Page 1) 


Joplin, Mo., 
Topeka, | 
Ok- 
and | 
and | 
C 


registrations in the | 


states for January, as 
with the corresponding | — 
last vear: | Emporia 
NEW ENGLAND 
1930 
280 


66 


passenger car Sedalia and 
reporting 
compared 


month of 


| Springfield, 
| Omaha and Hastings, Neb.; 
and Hutchinson, Kan., 
lahoma City, Tulsa, McAllister 
Muskogee, Okla.; Pueblo 
Trinidad, Col.; and 
per, Wyo 
Island .. + 62 r 

hey 
VN. Hampshire 42 


Vermont 34 
Totals 484 


Denver, 
Che 
Amarillo 
participate 
which 
the 


yenne as- 


Tex 


Conne 
Maine 
Rhode 


AT 


and 
in the 


starts 


came to 
eaway 
Many 


are Imperials and | 


prosperity driv 


of 


this afternoon cars | 


to be driven home 


Ln ‘veral instances towing a second 


1.753 St 
2 266 1,083 
654 653 
303 425 
Delaware 92 95 
Totals »,200 4.009 
SOUTH 
Texas ?.452 
Missouri ..... i72 
Florida 210 
Virginia 58 
No. Caroli 91 
Tenness §32 l 
Mississippi 183 
Alabama 360 
Ark 452 
459 
330 
7.999 11 
LAKES 
3,046 
785 


Pennsylvat 5 
New Jersey 
Maryland 

West Virgi 


iia 
car is planned 


The visitors 


noon 


d yesterday 


Chicago 


arrive 
after from and last 
of the cor- 
poration at a banquet at the Statler, 
which was featured by the presence 
of Mayor Frank Murphy of Detroit, 
who addressed the banqueters. 
Other mayors were there guests 
of the visiting dealers, and two of| 
them spoke—Acting Mayor John 
Hopkins of Omaha and Mayor 
Charles A. Patterson of Joplin, Mo. | 
Factory executives in their talks 
the gathering brotight out two 
that the Chrysler plant has 
the last five Sundays be-| 
of increased production, and 
Chrysler has 371 dealers more 

than a year ago this time 
business meeting is being held 
this morning at the Naval Reserve 
Armory, and this afternoon more 
than $500,000 worth of new Chrys- 
vill home over the road 


H. W. CLOUGH TO HEAD 
BELDEN COMPANY SALES 


night they were guests 


4.179 
779 
970 
954 
750 
263 
452 
889 
594 
2 
162 
g44 


as 


insas 
So. Carolina 
Dist. of Col 
Totals 


to 
facts 

yperated 
cause 
that 
now 
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motive wi and cables, radio wire 
sssories and electrical accessor- 
ies through jobber dealer channels 

His promotion has come with the 
adoption of a new program whi h 
onsolidates all Belden divi- 
sions under his management 
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the majority of cases the task may present few difficulties. 
However, there are factors which it would be well for license | 
holders to bear in mind. 
A number plate bearing this symbol—LT 1010—may be 
read at twenty-five yards in good daylight. Under the same 
conditions a number plate bearing a different symbol, such| 
as FP 3856, may not be read by the same person. Letters | 
such as B, G, M and R, prove very me more difficult to 
read than such letters as A, J, L and T, of the same size. 
Similar variations occur in the ‘case of numbers. 
Before confidently answering the statutory question, motor- 
is defective would be well advised to test} 
If they have any | 


Tr" 


ists whosé vision 
their sight on more than one number plate 
doubt. at all about their ability to pass the test a wise plan| 
would be to visit an optician or oculist and obtain glasses 
which increase the vision to a standard that is unquestionably 


higher than that implied in the test question.—The Autocar 


(England). 
. * 


U oe ILES have killed more Boston policemen than | 
A all the gunmen put t bese in the last seven years, and| 
during the past five years they have injured more men than 
are hurt in the two most dangerous police activities com- 
bined—the making of arrests and pursuit of criminals. 

These are some of the startling facts revealed today by 
the Massachusetts Governor’s Committee on street and high- 
way safety in a survey 3oston police records prompted by 
the statement from Registrar of Motor Vehicles George A. 
Parker that traffic officers are becoming “favorite targets” 
for careless motorists. 

Fiscal year reports for the years 1922 to 1929 show that 
five Boston policemen were killed by bullets, while in the 
same seven-year period six were “murdered” by automobiles. 

| Detailed figures for the five-year period 1925 to 1929 show q 
| total of 460 policemen injured by automobiles, as compared 
with 378 in the danger lines—307 making arrests and 71 
in the pursuit of criminals.—Public Safety. 
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formations areund the car. By this | 


means we can actually see the} 


leffect of a particular design on the } 


of the air. 
are adaptable 
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tained. 
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we think they 


tant question now is 
we stream-line the 
1utomobiles without 
aesthetic values that 
have now, and with- 
out interfering with other qualities 
that they must have. To obtain 
perfect stream lines, or even a near 
approach to perfection, seems to me 
impossible We must, therefore 
enter this field with the idea of 
only reducing what we _ consider 
unnecessary air resistance, keeping 
in mind that our product must be 
sold to a public with diversified 
tastes and to whom the appearance 
of the car at least important 
as its physical merits 

As long the cooling of 
engine has to be done in the pres- 
ent way, there will always be a 
large area of air resistance regard- 
less Of the shape of the radiator 
core. The bottom of the chassis 
could be greatly improved by cover- 
it with a set of sheet metal 
pans to decrease the road drag, 
and made so as to afford easy ac- 
cess to those parts more frequently 
inspected. To have the correct 
shape of the metal pans very 
important 

All parts of 
to offer 1 
be done 
but il 
and good 
lining of the rear 
of course, out of the ques- 
the present The forma- 
of eddies caused by the pres- 
Shape of sedan bodies is one 
of the major hindrances to the 
speed of the car The resistance 
‘sulting from these eddies can be 
duced without radical and objec- 
tionable changes if we try to correct 
the shape below the belt line only. 
On the Reo bodies the rear panel 
sweeps down over the chassis, taking 
the form of a small deck. The more 
we raise this skirt toward the belt 
line in the form of a deck, the more 
eddy-making resistance will be 
I believe this offers some 
possibilities, because this skirt 
increases to the proportions of a 
deck, we can find other practical 
for it uch as storage space 
Sedans are made in Europe with 
a deck large enough to inclose the 
spare tbr 

The plan view 
important as the 
signers know that the closer the 
point of the body is to the 
highest point on the roof, the better 
looking development of surfaces will 
be attained. We could move the 
widest point of the body forward} 
without sacrificing the present rear | 
seat space, apparently reducing the 
width of the back—improving its 
looks and reducing the air resist- 
ance. 
There 
fender 
ually we will learn to like. 
all the front mechanism of the} 
chassis Although it does not give 
the impression of a flying wing} 
ours do, it offers alr re- 
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is the problem of ventila- 
automobile bodies which 
and for which we 
the aid of the aero- 
It is doubtful if 
automobile or body manufac-| 
turer has ever attacked this prob- 
lem in a scientific way. with the 
result that ventilation not better 
than it was some years ago. 
Perhaps it is not as good in many 
cases, for, in spite of all the faults} 
of the two-piece windshield, it has| 
some ventilating merits. We place} 
too much blind confidence in cowl 
ventilators and much time has been 
on them by engineering de- 
but not with the aim of 
increasing their ventilating effici- 
ency but to prevent them from leak- 
ing, from rattling and, mainly, to 
avoid the paying of patent royalties. 
Tt is possible that not a single man- 


any 


1S 
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ufacturer has ever conducted a test 
to find out how much air he is get- 
ting through them. Some day some 
find out 
it 
for 
time we make a 
we are going to 
for there may be 
that place. We 
should experiment with the correct 
size Of Opening, its position, the 
shape of the lid and other parts, and 
use those areas of suction that we 
have, unfortunately, at the rear and 
other parts of the body 

From the standpoint of aesthetics 
ind originality in design, aerody- 
namics may offer many advantages 
and some disadvantages. The main 
disadvantage is the fact that when 
all of those engaged in the same 
undertaking try to reach the same 
ideal, the less individuality will 
there be, the closer they get to that 
ideal; as the ideal is practically im- 
possible, however, we will always be 
tar enough from it to hold the little 
individuality we have today. 

The body designer may think that 
aerodynamics will help the chassis 
designer by increasing the speed of 
the car, but that it will enlarge his 
difficulties by tying down his origi- 
nality with mathematical rules and 
physical laws. There are two well- 
known authorities on this subject, 
and, although they disagree in their 
theories, both agree that ornamenta- 
ions and radical departures on the 
customary shape of a useful object, 
like the automobile, should be made 
with at le the excuse of some 
utilitarian purpose; that is, beauty 
disguised in usefulnes more at- 
tractive than beauty in itself. This 
psychological fact that all de- 
engaged in industrial arts 
-member. It seems that the 

£ us are still prosaic 
not to enjoy beauty ‘unless 
brings us some material gain 
For that reason and with such a 
good appealing purpose or excuse 
as that of decreasing the tir resist- 
ince of our automobiles, designers 
have, in aerodynamics, a new source 
of inspiration and a new motive for 
the models to be made 


BUICK SALES IN N. Y. ZONE 
SET NEW FEBRUARY MARK; 
REVIVAL IN BUYING SEEN 


New York, March 4.—For the sec- 
ond consecutive month the New 
York Zone of the Buick Motor Com- 
pany in February established a high 
total of deliveries to consumers with 
a total of 1,115 cars. as compared 
with 1,102 cars aol the same 
month of 1930. This total marked 
the second largest February in the 
twenty-three history of the 
zone and the in the last five 
years. 

The total number of Buick Eights 
delivered to users during the first 
two months of the year in the New 
York zone was 2,018, an increase of 
7 per cent. over the similar months 
a year ago, when 1,894 Buicks were 
placed in the hands of consumers. 
In 1929, 1,716 were delivered. The 
record year was 1927, when 2,092 
cars were turned over to users in 
the first two months. 

All parts of the zone territory 
with the exception of the northern 
section, where deep snows have pre- 
vailed for several weeks, participated 
in the striking total of sales. 

The metiopolitan territory gave 
particularly strong evidence during 
February of the growing demand for 
motor cars. The Glidden Buick Cor- 
poration, which controls the Man- 
hattan and Newark territories, set a 
new February record for its twenty- 
one years of existence, showing an 
increaSe of 42 per cent. over 1930. 
Much of this business developed in 
the last ten days of the month, 
which is taken as indication that 
the usual spring rush is starting 
early and will be more pronounced 
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In the Brooklyn territory, Kings 
County Buick, Inc., achieved the re- 
markable gain of 62.92 per cent. over 
February of 1930. The Bronx Buick 
Company, which controls that bor- 
ough, also showed a small percent- 
age gain over the fgures of a year 
ago. 





